
INTERNATIONAL JOURNAL OF NOVEL RESEARCH AND DEVELOPMENT (IJNRD) 
© 2026 IJNRD | Volume 11, Issue 2, February 2026 | ISSN: 2456-4184 | IJNRD.ORG 

 

 

IJNRDJ001033 IJNRD - International Journal of Novel Research and Development (www.ijnrd.org)  

 

165 

AI in Digital Business: Connecting Language, 

Culture, and Commerce in Emerging Economies 
 

 

 
Santosh D. Gujar Assistant 

Professor, 

Department of Computer 

Science 

Padmashri Vikhe Patil 

College of 

Arts, Science and Commerce, 

Pravaranagar. 

Santosh.gujar@pravara.in 

Prashant A. Dange 

Assistant Professor, 

Department of 

Computer Science 

ASC,College Rahata 

Dange.pa@gmail.co

m 

Dr. Pradeep Dighe 

Department of Physics 

Principal, 

Padmashri Vikhe Patil College 

of Arts, Science and 

Commerce, Pravaranagar. 

pradeep.dighe@pravara.in 

Gaurav D. Gunjal Assistant 

Professor, 

Department of Computer 

Science ASC,College Rahata 

gauravgunjal4939@gmail.com 

 

 

Abstract— Emerging economies such as India, Africa, Southeast Asia, and Latin America are growing fast in digital 

business. People use mobile phones and the internet for shopping, banking, payments, education, and travel. Behind 

these digital platforms, Artificial Intelligence (AI), Machine Learning (ML), and Natural Language Processing (NLP) 

play an important role. 

Language and culture strongly influence how people do business. Customers prefer services in their local language and 

trust platforms that understand their culture. AI and NLP help companies communicate with users, understand customer 

needs, and provide better services. 

This paper explains how AI, ML, and NLP support digital commerce in emerging economies by improving customer 

experience, building trust, and helping businesses grow. 
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Introduction 

Emerging economies are moving quickly towards digital business. Today, people use online platforms for Shopping, 

Online payments, Banking, Food delivery, Travel booking, Education 

These services are powered by modern technologies such as Artificial Intelligence (AI), Machine Learning (ML), and 

Natural Language Processing (NLP). 

At the same time, language and culture are very important in these countries. Many people prefer local languages and 

trust businesses that communicate in a friendly and familiar way. Technology that understands human language and 

behavior can help businesses reach more customers. 

This paper studies how AI, ML, and NLP connect language, culture, and commerce in emerging economies. 

 
I. DIGITAL COMMERCE IN EMERGING ECONOMIES 

1.1 GROWTH OF ONLINE BUSINESS 

In developing countries, digital business is growing because of: 

a. Low-cost smartphones 

b. Cheap internet 

c. Online payment systems 

d. Government digital programs 

e. Growing startup culture 

Small shops, farmers, artisans, and local businesses now sell their products online. Many people earn money using digital 

platforms. 
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1.2 CULTURAL INFLUENCE ON BUSINESS 

Culture affects how people buy products and trust online platforms. 

a. People prefer: 

b. Local language communication 

c. Simple and friendly apps 

d. Trustworthy brands 

e. Safe payment systems 

Many users feel more comfortable using apps that speak their language and understand their lifestyle. 

a. Voice assistants 

b. Language translation 

c. Voice search 

d. Customer feedback analysis 

 

In emerging economies, many people prefer speaking in their local language. NLP helps create apps that support multiple 
languages and voice commands 

 
II. AI AND CULTURAL UNDERSTANDING 

AI and NLP help businesses understand what people feel and think. 

They analyse Customer reviews, Social media posts, Feedback messages this helps companies understand customer 

opinions and improve their products. 

 
III. AI FOR CUSTOMER SUPPORT 

AI-powered chatbots and voice assistants provide: 

a. 24-hour customer support 

b. Quick answers 

c. Local language communication 

d. Easy problem solving 

This improves customer satisfaction and trust 

 

IV. CASE EXAMPLE: INDIA 

India is a strong example of AI-powered digital business. 

a. UPI digital payments 

b. E-commerce platforms 
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c. Fintech startups 

d. Voice-based apps 

e. Regional language chatbots 

AI helps millions of people use digital services easily. 

 

V. CHALLENGES IN USING AI 

Some challenges include: 

a. Low digital awareness 

b. Language diversity 

c. Data privacy issues 

d. Internet access in rural areas 

These problems need support from government and industry. 

VI. FUTURE OF AI IN DIGITAL COMMERCE 

In the future, AI will support: 

a. Voice shopping 

b. Smart virtual assistants 

c. Real-time translation 

d. Personalized marketing 

e. Cultural-aware business platforms 
 

VII. CONCLUSION 

Artificial Intelligence, Machine Learning, and Natural Language Processing are transforming digital business in 

emerging economies. These technologies help connect language, culture, and commerce. 

 

AI helps businesses understand customers, provide better services, and grow faster. NLP removes language barriers and 

allows people to use digital platforms in their own language. ML improves business decisions and financial access. 

 

Together, these technologies are building a strong foundation for digital growth in developing countries. 
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