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3. Abstract 

Artificial Intelligence (AI) has emerged as a transformative technology that is reshaping business 

management practices and research across industries. The integration of AI technologies, including 

machine learning, natural language processing, predictive analytics, and generative AI, has significantly 

enhanced organizational decision-making, operational efficiency, customer engagement, and strategic 

planning. This study aims to examine the role of Artificial Intelligence in the future of business management 

research and identify emerging opportunities and challenges associated with its adoption. The research 

adopts a qualitative and exploratory approach based on an extensive review of recent academic literature, 

industry reports, and scholarly publications related to AI applications in management disciplines. The 

findings reveal that AI contributes to improved business performance through automation, predictive 

capabilities, resource optimization, and innovation support. Furthermore, AI has transformed key functional 

areas such as marketing, human resource management, finance, accounting, supply chain management, 

entrepreneurship, and international business. However, concerns related to data privacy, ethical issues,  

https://ijnrd.org/
http://www.ijnrd.org/


INTERNATIONAL JOURNAL OF NOVEL RESEARCH AND DEVELOPMENT (IJNRD) 

© 2026 IJNRD | Volume 11, Issue 8, August 2026 | ISSN: 2456-4184 | IJNRD.ORG 

IJNRD2608028  IJNRD - International Journal of Novel Research and Development (www.ijnrd.org) 

 

 

a275 

 

algorithmic bias, transparency, and workforce displacement continue to pose significant challenges. The 

study highlights the importance of developing responsible AI governance frameworks and promoting 

human-AI collaboration to maximize organizational benefits. The paper concludes that AI will continue to 

influence future business research and practice, creating new opportunities for sustainable growth, 

competitive advantage, and strategic innovation in the digital economy. 

 

4. Keywords 
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5. INTRODUCTION 

Background of the Study 

Artificial Intelligence (AI) is one of the most revolutionary technologies of the modern era. It enables 

machines and computer systems to perform tasks that traditionally require human intelligence, such as 

learning, reasoning, problem-solving, and decision-making. In recent years, organizations have 

increasingly adopted AI technologies to improve operational efficiency, enhance customer experiences, and 

gain competitive advantages. 

The rapid growth of digital technologies and the availability of large datasets have accelerated AI adoption 

across industries. Businesses use AI-driven tools for predictive analytics, customer relationship 

management, fraud detection, supply chain optimization, and strategic planning. As a result, AI has become 

a critical driver of business innovation and transformation. 

 Problem Statement 

Despite the significant benefits of AI adoption, organizations face numerous challenges, including ethical 

concerns, data privacy issues, algorithmic bias, lack of transparency, and workforce displacement. There is 

a growing need to understand how AI impacts different business functions and what future research 

opportunities exist in the field of business management. 

         Research Objectives 

● To examine the role of Artificial Intelligence in business management.  

● To identify the opportunities and challenges associated with AI adoption.  

● To analyze the impact of AI on various business functions.  

● To explore future research directions in business management.  

 Scope of the Study 

The study focuses on AI applications in: 

● Marketing  
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● Human Resource Management  

● Finance and Accounting  

● Supply Chain Management  

● Entrepreneurship  

● International Business 

 

6.  LITERATURE REVIEW 

 Artificial Intelligence in Marketing 

Artificial Intelligence has transformed modern marketing practices by enabling organizations to collect, 

process, and analyze large volumes of customer data. AI-powered tools help businesses understand 

customer behavior, predict purchasing patterns, and deliver personalized marketing experiences. 

Machine learning algorithms are widely used for customer segmentation, recommendation systems, 

targeted advertising, and customer relationship management. AI also enhances marketing effectiveness by 

providing real-time insights into consumer preferences and market trends. 

 Artificial Intelligence in Human Resource Management 

Human Resource Management (HRM) has significantly benefited from AI technologies. Organizations use 

AI-based recruitment systems to screen resumes, evaluate candidates, and automate hiring processes. 

AI also supports employee performance evaluation, workforce planning, learning and development, and 

talent management. By reducing administrative workload and improving decision-making, AI contributes 

to more efficient HR practices. 

 Artificial Intelligence in Finance and Accounting 

The finance and accounting sector has witnessed substantial transformation through AI adoption. AI 

applications include fraud detection, financial forecasting, auditing, risk assessment, and investment 

analysis. 

Machine learning models can analyze financial data more accurately than traditional methods, helping 

organizations reduce risks and improve financial decision-making. 

 Artificial Intelligence in Supply Chain Management 

AI technologies improve supply chain efficiency through demand forecasting, inventory management, 

route optimization, and logistics planning. 

Organizations use predictive analytics to anticipate customer demand and reduce operational costs. AI also 

enhances supply chain visibility and supports better decision-making. 

 Artificial Intelligence in Entrepreneurship 

AI assists entrepreneurs in identifying market opportunities, analyzing customer preferences, and 

developing innovative business models. 

The availability of AI-powered tools allows startups to access advanced analytical capabilities, reducing 

information gaps and supporting business growth. 
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 Artificial Intelligence in International Business 

AI facilitates international market expansion by providing insights into global market trends, consumer 

behavior, and competitive landscapes. 

Businesses use AI to optimize market entry strategies, improve cross-border operations, and enhance 

international decision-making processes. 

 

7.  RESEARCH METHODOLOGY 

Research Design 

This study adopts a descriptive and exploratory research design to examine the role of Artificial Intelligence 

in business management research. 

 Sources of Data 

The research is based on secondary data collected from: 

● Scopus-indexed journals  

● Research articles  

● Academic databases  

● Industry reports  

● Conference proceedings  

Sample Size 

Approximately 30–50 scholarly articles published between 2020 and 2025 were reviewed. 

 Data Collection Method 

Secondary data were collected through systematic review of existing literature and research publications. 

 Data Analysis Technique 

Qualitative content analysis was used to identify themes, opportunities, challenges, and future research 

directions. 

 

8.  DATA ANALYSIS AND INTERPRETATION 

        AI Applications in Business Functions 

The analysis indicates that AI applications are widely distributed across major business functions. 

Business Function Major AI Application 

Marketing Customer Analytics 

HRM Recruitment Automation 

Finance Fraud Detection 

https://ijnrd.org/
http://www.ijnrd.org/


INTERNATIONAL JOURNAL OF NOVEL RESEARCH AND DEVELOPMENT (IJNRD) 

© 2026 IJNRD | Volume 11, Issue 8, August 2026 | ISSN: 2456-4184 | IJNRD.ORG 

IJNRD2608028  IJNRD - International Journal of Novel Research and Development (www.ijnrd.org) 

 

 

a278 

Business Function Major AI Application 

Supply Chain Demand Forecasting 

Entrepreneurship Opportunity Recognition 

International Business Market Intelligence 

Benefits of AI Adoption 

The study identifies several benefits associated with AI implementation: 

● Improved decision-making  

● Enhanced operational efficiency  

● Reduced business costs  

● Better customer experiences  

● Increased innovation  

● Competitive advantage  

Challenges of AI Adoption 

Organizations face several challenges during AI implementation: 

● Data privacy concerns  

● Ethical issues  

● Lack of transparency  

● Algorithmic bias  

● Employee resistance  

● Workforce displacement  

 

 9.  FINDINGS AND DISCUSSION 

The analysis reveals that Artificial Intelligence is transforming business management by improving 

efficiency, productivity, and innovation. 

Major Findings 

Finding 1 

AI significantly improves organizational decision-making through predictive analytics and data-driven 

insights. 

Finding 2 

AI enhances customer engagement through personalization and targeted marketing strategies. 

Finding 3 

AI reduces operational costs by automating repetitive tasks and optimizing resource utilization. 
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Finding 4 

AI improves financial performance through fraud detection and risk management. 

Finding 5 

AI contributes to supply chain resilience through real-time monitoring and predictive forecasting. 

Finding 6 

Organizations face challenges related to ethics, transparency, and privacy protection. 

Finding 7 

Human-AI collaboration is becoming increasingly important for sustainable business success. 

 

 10.  CONCLUSION 

Artificial Intelligence has emerged as a transformative force in business management. The technology 

enables organizations to improve efficiency, innovation, customer satisfaction, and strategic decision-

making. AI applications have expanded across various business functions, including marketing, human 

resources, finance, supply chain management, entrepreneurship, and international business. 

Despite the numerous benefits, organizations must address challenges related to ethics, privacy, 

transparency, and workforce adaptation. Future success will depend on the ability of businesses to integrate 

AI technologies responsibly while maintaining human oversight and governance. The study concludes that 

AI will continue to play a critical role in shaping the future of business management research and practice. 

 

 11. SUGGESTIONS / RECOMMENDATIONS 

For Organizations 

● Develop AI governance frameworks.  

● Ensure transparency in AI decision-making.  

● Invest in employee training and reskilling.  

● Strengthen cybersecurity and data privacy measures.  

For Researchers 

● Conduct empirical studies on AI adoption.  

● Explore ethical implications of AI.  

● Investigate Human-AI collaboration models.  

● Examine industry-specific AI applications.  

For Policymakers 

● Establish AI regulatory frameworks.  

● Promote responsible AI development.  

● Encourage innovation while protecting consumer rights.  
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  FUTURE RESEARCH DIRECTIONS 

Future researchers can focus on: 

● Explainable Artificial Intelligence (XAI)  

● AI Ethics and Governance  

● Human-AI Collaboration  

● AI in Sustainable Business Practices  

● AI-driven Entrepreneurship  

● AI and Digital Transformation  

● AI in Global Business Strategy 
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