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Abstract

In India, the plant nursery industry is essential to horticulture, environmental sustainability, and economic
growth. Indian nursery firms have substantial export potential due to the growing

demand for attractive plants, medicinal plants, and landscaping materials worldwide. India has a competitive
edge in global markets thanks to its favourable climate, biodiversity, and economical production.

This report looks at the export potential and highlights important global market prospects for Indian plant
nursery companies. Major export markets, product categories, and the function of

government assistance in export promotion are all examined. The study also draws attention to issues like
infrastructure constraints, phytosanitary laws, and quality requirements.

The study also highlights significant obstacles that nursery exporters must overcome, including poor cold chain
infrastructure, problems with quality standardization , phytosanitary laws, and inefficient supply chains. A
comparatively tiny percentage of India's horticulture produce is

exported, despite the country's robust production base, suggesting unrealised potential in

international markets. Using industry reports, export figures, and secondary data sources, the study takes a
descriptive and analytical approach to evaluating market dynamics.

Based on secondary data and industry analysis, the report comes to the conclusion that Indian nursery
enterprises may increase export growth and their presence in international markets by implementing better
quality control, better logistics, and efficient marketing tactics.
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Introduction

In India, the plant nursery industry is a vital part of the horticulture and floriculture sector, making a substantial
contribution to employment creation, environmental sustainability, and economic prosperity. The need for
nursery plants has increased both locally and internationally due to growing urbanisation, environmental
consciousness, and interest in gardening and

landscaping. India has a solid basis for creating a competitive plant nursery export sector because it is one of the
top producers of horticulture commodities worldwide.

A vast range of plants, including ornamental plants, floral species, medicinal plants, and

seedlings, may be grown in the nation thanks to its varied agroclimatic conditions. Indian nursery companies
have a comparative edge in the international market thanks to this biodiversity, comparatively low
manufacturing costs, and the availability of competent labour. Global demand for sustainable landscaping
solutions, indoor plants, and eco-friendly items has grown recently, creating new markets for exporters from
emerging nations like India.

In contrast to nations like the Netherlands, Colombia, and Kenya, India's share of the global nursery and
floriculture export market is still quite small despite these benefits. This disparity

demonstrates Indian plant nurseries' unrealised export potential. The expansion of exports in this industry is
hampered by a number of issues, such as inconsistent quality, restricted access to

cutting-edge technology, poor cold storage and logistical infrastructure, and stringent international phytosanitary
standards.

Through legislative assistance, subsidies, and the creation of export-oriented programmes, the Indian
government has launched a number of measures to increase exports of horticulture and floriculture. In order to
facilitate international trade and guarantee adherence to international

standards, organisations like the Agricultural and Processed Food Products Export Development Authority
(APEDA) and other export promotion councils are essential.

In this regard, it becomes crucial for Indian plant nursery companies to methodically assess their export
potential and find global market opportunities. The purpose of this study is to assess major obstacles, look at
existing trends, and investigate ways to make Indian nursery products more competitive internationally. By
comprehending these elements, the study aims to offer

insightful information to stakeholders, legislators, and business owners in the nursery and horticultural
industries.

Research Objectives

1.  To assess the state of India's plant nursery sector at the moment.
2. Toassess plant nursery products' potential for export to foreign markets.
3. To determine the main global markets and patterns of demand for Indian nursery goods.
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4.  Toinvestigate the difficulties plant nursery companies encounter when engaging in export operations.
5.  To make recommendations on how to enhance export performance and international competitiveness.

Hypothesis

1. Hou: Indian plant nursery products have little potential for export.
Hui: Plant nursery products from India have substantial export potential.

2. Ho: Nursery exports are not greatly impacted by demand from overseas markets. Hi2: Nursery exports are
greatly impacted by demand from overseas markets.

3. Hos: Export performance is not significantly impacted by quality standards. His: Export success is greatly
impacted by quality standards.

4. Ho': Nursery exports are unaffected by infrastructure and logistics.

Haeee: Nursery exports are heavily impacted by infrastructure and logistics.
5. Ho: Export promotion is not significantly aided by government help.
H.§: The promotion of exports is greatly aided by government funding.

Review of Literature

1.  Sharma, R. (2021) Sharma looked into the expansion and export possibilities of

India's plant nursery and floriculture industries. According to the study, India has a significant comparative
advantage because of its numerous plant species and

favourable agroclimatic conditions. It highlighted the rising demand for landscaping supplies, indoor plants, and
ornamental plants worldwide, particularly in

industrialised nations. According to the study, India's export share is still restricted

because of infrastructure limitations. There was discussion of problems such varying quality standards,
inadequate transportation, and a lack of cold storage. It was

discovered that while government assistance was helpful, it was insufficient to compete on a worldwide scale.
The report recommended implementing modern

agricultural techniques and enhancing export infrastructure. It came to the conclusion that India has a lot of
unrealised potential in the world market for nurseries.

2. Patel, M. & Singh, A. (2020) Patel and Singh examined the export patterns of Indian nursery and
horticultural goods. The study concentrated on important global markets like the United States, the Netherlands,
the United Arab Emirates, and other Middle Eastern nations. It found that there is a sharp rise in the demand for
sustainable and environmentally friendly plant products worldwide. The study also looked at recent export
performance and identified areas for expansion. But it also highlighted

significant obstacles, such as stringent phytosanitary laws and certification standards. The analysis highlighted
the necessity of improving adherence to global quality standards. It also suggested implementing contemporary
logistics and packaging technologies. The writers came to the conclusion that strategic export planning and
market diversification can boost India's export expansion.

3. Kumar, S. (2019) With an emphasis on small and medium-sized firms, Kumar

investigated the economic and export possibilities of plant nursery companies in

India. The study made clear how important nursery companies are to the supply of planting supplies for both
home and foreign markets. It covered a number of
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obstacles, including ignorance of international standards and export protocols. The study also looked at how e-
commerce sites and digital marketing may promote

nursery products around the world. It was discovered that adopting new technologies can greatly increase
export prospects. Programmes for training and skill development were shown to be crucial for development.
According to the study's findings,

enhancing entrepreneurial skills can increase exports.

4.  Reddy, P. V. (2022) Reddy concentrated on the difficulties Indian nursery and floriculture exporters
encounter in international markets. The study found that inadequate cold chain infrastructure, expensive
transportation, and inefficient

logistics were the main obstacles. It also emphasised the effects of industrialised

nations' stringent import laws and phytosanitary controls. Despite these obstacles, the study found rising
demand worldwide due to trends in urban landscaping and environmental consciousness. Improving
collaboration between government agencies and exporters is crucial, according to the report. To improve export
performance, it

recommended infrastructure expansion and legislative changes. The results show that resolving these issues can
greatly increase India's standing internationally.

5. Khan, F. & Ali, S. (2021) Khan and Ali examined the trends in nursery plant demand around the world
and how they affect developing nations like India. The survey

discovered that the demand for indoor and ornamental plants has expanded globally due to rising urbanisation,
changes in lifestyle, and interior décor trends. It became clear that India has the capacity to export unusual and
distinctive plant species.

However, the study found problems such inadequate storage facilities, ineffective supply chains, and subpar
packaging. It highlighted the necessity of enhancing

branding and global marketing tactics. Additionally, the report recommended carrying out in-depth market
research to pinpoint areas with strong demand. It came to the

conclusion that export success can be improved by demand-driven production.

6. Mehta, D. (2020) Mehta looked at how institutional assistance and governmental policies helped India’s
horticultural exports. The study covered a number of

government programmes, incentives, and subsidies for exporters. It was discovered that although these
initiatives have had a favourable impact on export growth, their

implementation is difficult. The study emphasised the significance of creating export clusters and enhancing
infrastructure. Additionally, it highlighted how public-private collaborations can improve efficiency. The study
recommended improving implementation at the local level and fortifying policy frameworks. It came to the
conclusion that boosting global competitiveness requires strong policy assistance.

7. Verma, N. (2018) Verma investigated how India's export ecology is impacted by small-scale nursery
enterprises. The study highlighted the importance of local

nurseries in providing high-quality planting supplies. It brought attention to small

business owners' lack of knowledge and instruction about international standards and export protocols. The
study also looked at how e-commerce platforms might be used to reach a wider audience. The main obstacles
were found to be inadequate resources and financial limitations. The study recommended offering programmes
for skill

development and financial support. It came to the conclusion that India's export base may be strengthened by
supporting small-scale nurseries.

8. Gupta, R. & Joshi, K. (2022) Gupta and Joshi examined how globalisation affected India's nursery and
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floriculture industries. The study contrasted India's results with

those of top exporters, including Kenya and the Netherlands. It discovered that these nations have a competitive
advantage thanks to sophisticated technology, effective

logistics, and solid market ties. However, India has significant growth potential due to its cost advantage and
biodiversity. The study highlighted the necessity of

implementing contemporary farming practices and raising the calibre of the final

output. It also recommended establishing connections and collaborations on a global scale. The study came to
the conclusion that increasing India's market share

internationally requires strategic planning and creativity.

Methodology

Based on a descriptive and analytical research design, this study looks at the export potential and global market
opportunities for Indian plant nursery companies. Understanding market trends, identifying major obstacles,
and assessing growth prospects in the worldwide market are the main goals of the research.

The study mostly makes use of secondary data gathered from reputable sources, including official websites like
APEDA, NHB, and the Ministry of Commerce, government reports, academic journals, and trade publications.
These resources include information on market demand, industry performance, and export trends.

The study uses both qualitative and quantitative methods for analysis. Export trends, important destination
nations, and product categories are all interpreted using descriptive analysis. To
properly portray the data, basic statistical methods like tables, charts, and percentage analysis can be used.

Important factors like export volume, global demand, infrastructure, government backing, and quality
requirements are taken into account in the study. These variables aid in comprehending the elements affecting
plant nursery companies' export performance.

The study may not contain primary survey-based insights and is restricted to secondary data that is readily
available. Notwithstanding this drawback, the paper offers a thorough analysis of the export potential and
suggests workable solutions to strengthen India's standing in the

international nursery market.

Data Analysis and Interpretation

1. Gender
SR NO. GENDER RESPONDENTS CALCULATION IN
%
1 Male 32 56.1
2 Female 23 40.4
3 Others 2 3.5
TOTAL 57 100

The table shows that most of the people who answered (56.1%) are men, followed by 40.4% women. A small
number of people are in other groups. This means that more men than women are taking part in the study.
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SR NO. AGE GROUP RESPONDENTS CALCULATION IN
%%
1 20-30 35 61.4
2 30-40 12 21.1
3 Above 40 10 17.5
TOTAL 57 100

The majority of respondents (61.4%) are between the ages of 20 and 30, which suggests that young people are
more interested in or involved in the plant nursery business and export opportunities. Other age groups are
moderately involved.

3. Do you know about ways to export plants from your nursery?

SR NO. RESPONSE RESPONDENTS CALCULATION IN
%%
1 Yes 40 70.2
2 No 17 29.8
TOTAL 57 100

The table above shows that 70.2% of people who answered the question know about export opportunities in the
plant nursery business, while 29.8% do not. This shows that people are aware of the issue, but it also shows that
more education and promotion are needed.

4. 1 know a lot about nursery product markets around the world.
RESPONSE |RESPONDENTS |PERCENTAGE
Strongly Agree(12 21.1
Agree 18 31.6
Neutral 10 17.5
Disagree &) 15.8
Strongly 3 14.0
Disagree
TOTAL 57 100

52.7% of those who answered said they know about international markets. A large number of people, on the
other hand, are neutral or disagree, which shows that they don't know much and need training and awareness

programs.
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5. Do you know what the international quality standards are for exports?
SR NO. RESPONSE RESPONDENTS CALCULATION IN
%
1 Yes 35 61.4
2 No 22 38.6
TOTAL 57 100

61.4% of the people who answered know about international quality standards, while 38.6% do not. This shows
that people are somewhat aware, which means that training programs are needed.

INT. QUALITY STANDARDS

M Yes ® No

6.  What kind of nursery items is most likely to be exported?

RESPONSE |RESPONDENTS |PERCENTAGE
Ornamental 20 35.1

Plants

Medicinal 12 21.1

Plants

Seedlings 10 17.5

All 15 26.3

TOTAL 57 100

Most people who answered (35.1%) think that ornamental plants have the best chance of being exported,
followed by "all categories." This shows that there is a lot of demand for decorative plants around the world.
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Perception of Highest Export Potential Nursery
Products

B Ornamental Plants  ® Medicinal Plants Seedlings All

7. Exporting nursery goods can help a business make more money.

Most people (61.4%) agree that selling nursery goods abroad is a good idea. This shows that people have a good

RESPONSE |RESPONDENTS |PERCENTAGE
Strongly Agree(14 24.6

Agree 21 36.8

Neutral ¢] 15.8

Disagree 7 12.3

Strongly 6 10.5

Disagree

TOTAL 57 100

opinion of export businesses and supports decisions to grow.

8. Export performance suffers when there isn't enough infrastructure (like storage and
transportation).

RESPONSE |RESPONDENTS |PERCENTAGE

Strongly 16 28.1

Agree

Agree 19 33.3

Neutral 3 14.0

Disagree 7 12.3

Strongly 7 12.3

Disagree

TOTAL 57 100
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61.4% of people who answered the question agree that infrastructure has a big effect on export performance.
This shows how important storage and logistics are.

9.

Strict rules around the world make it hard to export goods.

RESPONSE |RESPONDENTS |PERCENTAGE
Strongly Agree(13 22.8

Agree 18 31.6

Neutral 10 175

Disagree &) 15.8

Strongly 7 12.3

Disagree

TOTAL 57 100

More than half (54.4%) of those who answered think that strict rules are a problem. This shows that there needs
to be more support and awareness
Do you know about government programs that help businesses export?

10.

SR NO. RESPONSE RESPONDENTS CALCULATION IN
%
1 Yes 32 56.1
2 No 25 43.9
TOTAL 57 100

56.1% of those who answered know about government programs, but a lot of them still don't. This means that
campaigns to raise awareness need to be better.

11.

Digital marketing and online platforms can help you reach customers around the world for your
plant nursery products.

RESPONSE |RESPONDENTS |PERCENTAGE
Strongly 17 29.8

Agree

Agree 20 35.1

Neutral 7 12.3

Disagree 7 12.3

Strongly 6 10.5

Disagree

TOTAL 57 100

A large majority (64.9%) agree that digital marketing helps businesses reach customers in other countries. This
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shows how important online platforms are for export growth.

12. Exporting plants and flowers can help your business make more money.

RESPONSE |RESPONDENTS |PERCENTAGE
Strongly Agree(14 24.6

Agree 21 36.8

Neutral ¢) 15.8

Disagree 7 12.3

Strongly 6 10.5

Disagree

TOTAL o7 100

Most people (61.4%) agree that selling nursery goods abroad is a good idea. This shows that people have a good
opinion of export businesses and supports decisions to grow.

Profitability of Exporting Nursery Products

B Strongly Agree  ® Agree ® Neutral Disagree m Strongly Disagree

13. General Opinion on Export Potential
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SR NO. RESPONSE RESPONDENTS CALCULATION IN
%
1 Positive 37 64.9
2 Negative 10 17.5
3 Neutral 10 17.5
TOTAL 57 100

Most people (64.9%) have a good view of export potential, which means that plant nursery businesses in India
have a lot of room to grow.

Findings

1.  The research indicated that most respondents are cognisant of export opportunities within the plant
nursery sector; however, a considerable segment remains inadequately informed.

2. People strongly believe that there is a lot of international demand for plant nursery products, especially
ornamental plants.

3. Most people who answered the survey think that exporting nursery products can help businesses make
more money and grow.

4.  Problems with infrastructure, like storage, transportation, and logistics, are seen as the biggest problems
for exports.

5. Strict rules from other countries and not knowing enough about them make it hard to get into global
markets.

6.  People know about government programmes at a medium level, which shows that more outreach and
communication are needed.

7. People think that digital marketing is a good way to reach customers all over the world.

8.  Most of the people who answered said they were willing to grow their business into international markets,
which shows that there is good growth potential.

Suggestions

1.  To help nursery businesses, the government needs to make things like cold storage, transportation, and
export logistics better.

2. Training and awareness programmes should be held to teach business owners about how to export and
what international quality standards are.

3. To meet global standards, nursery businesses should use new technologies and make their products better.
4.  Exporters should use digital marketing and e-commerce sites to reach customers around the world.

5. To get more small and medium-sized nursery businesses to export, they should get more financial help
and subsidies.

6.  To make things easier, export rules should be clearer and easier to follow.

7. Building export clusters and partnerships can help make things run more smoothly and make businesses
more competitive.

Conclusion

I[JNRD2604590 IJNRD - International Journal of Novel Research and Development (www.ijnrd.org) f753



https://ijnrd.org/
http://www.ijnrd.org/

%, INTERNATIONAL JOURNAL OF NOVEL RESEARCH AND DEVELOPMENT (IJNRD) a
: ?\ié‘o © 2026 IJNRD | Volume 11, Issue 4, April 2026 | ISSN: 2456-4184 | IINRD.ORG B O I

The plant nursery business in India could do very well in international markets because of the good weather, the
variety of plants, and the lower costs. The study shows that even though the demand for nursery products is
growing around the world, export growth is being held back by problems like poor infrastructure, regulatory
barriers, and a lack of knowledge. With the right help from the government, better quality standards, and good
marketing strategies, Indian

nursery businesses can grow in global markets. Overall, it looks like the future of plant nursery exports from
India is bright, as long as the current problems are dealt with in a smart way.
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