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Abstract:

This study examines the role of social media in shaping creativity in contemporary society, with a particular
focus on educational contexts. Social media, as an interactive digital platform, enables users to participate,
share information, and collaborate through various channels such as social networking sites, blogs, and online
communities. In recent years, platforms like Facebook, Instagram, TikTok, and Twitter have significantly
transformed how individuals communicate, learn, and express creative ideas. Creativity, defined as the ability
to generate new and useful ideas, is essential for personal development, academic success, and professional
growth. Social media contributes to creativity by providing exposure to diverse content, fostering inspiration,
and enabling users to experiment with new forms of expression. The collaborative nature of these platforms
allows individuals to connect globally, exchange ideas, and engage in creative partnerships without
geographical limitations. This environment promotes real-time feedback, continuous learning, and innovation.

Furthermore, social media serves as a valuable educational resource by offering access to tutorials, discussions,
and knowledge-sharing communities. In academic settings, digital platforms support collaborative learning
and creative engagement among students. However, challenges such as distraction, overuse, and potential
negative impacts on focus and originality must be carefully managed.

Key word of the Study:
Social Media, Digital Platforms, Creativity, Creative Expression. Online learning.
Introduction:

Social Media Use Social media itself is divided into two words, namely “media” and “social”. Social media is
an online media that allows users to carry out various activities such as participating or sharing information
through blogs, social networks, discussion forums, wikis, and virtual worlds. In today’s world, social media
has become a huge part of our daily lives. Platforms like Facebook, Instagram, TikTok, and Twitter are not
just ways to keep in touch with friends and family; they have changed how we share ideas, learn new things,
and express ourselves creatively. The way social media affects our creativity is a topic that interests many
people, including researchers, teachers, and businesses.

Creativity means coming up with new and useful ideas. It is important for our personal growth, success in
school, and careers. Social media offers many new ways to be creative. For example, platforms like Instagram
and Pinterest are full of pictures and videos that can inspire artists. On Twitter and Facebook, people can share
their thoughts and ideas quickly, which can lead to new and creative conversations. The collaborative nature
of social media also plays a significant role in enhancing creativity. These platforms facilitate networking and
collaboration among individuals across the globe, breaking down geographical barriers and allowing for the
sharing of diverse perspectives and expertise. Creative collaborations that once required physical proximity
can now occur virtually, enabling real-time feedback and iterative improvement processes. This collaborative
environment not only nurtures creativity but also democratizes it, giving voice to individuals who might
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otherwise lack the opportunity to showcase their talents. One of the biggest benefits of social media is that it
allows people to work together easily, no matter where they are in the world. This means that artists, writers,
and other creative people can collaborate on projects without needing to be in the same place. This sharing of
ideas can lead to exciting new creations that wouldn’t be possible otherwise. Social media also gives everyone
a chance to share their work and get feedback from others, which can help them improve. Another way social
media helps creativity is by making it easy to learn new things. Sites like YouTube and LinkedIn have many
educational videos and articles that can teach people new skills. Online communities and forums are places

Where people can ask questions, share their experiences, and get advice. This constant sharing of knowledge
helps people come up with new and innovative ideas. In schools, the impact of social media on creativity is
very important. Teachers are trying to use digital tools in the classroom, and social media can be both helpful
and challenging. On the one hand, platforms like Edmodo and Google Classroom make it easy for students to
work together on projects and share feedback. On the other hand, the distractions and negative effects of social
media need to be managed carefully so that it helps rather than harms students’ creative development. This
introduction aims to explore the many ways social media affects creativity, looking at both the good and the
bad sides. By examining what researchers have found and considering real-life examples, we can understand
better how social media influences creative thinking and work. Special attention will be given to how social
media impacts creativity in schools, and we will discuss strategies to use it effectively while avoiding its
pitfalls. This exploration will help us learn how to use social media to boost creativity in our digital age.

Objectives :

1. To examine the relationship between social media usage and individual creativity levels .

2. To identify the creativity of an individual through social media.

3. To determine the positive and negative effects on creativity.

4. To explore the role of social media in providing inspiration and new ideas for creative projects .
Methodology of the Study:

This study adopts a qualitative research approach based on a review of literature to examine the impact of
social media on creativity. The research relies on secondary data collected from various sources such as
academic journals, books, research articles, and online databases. Relevant studies related to social media use,
creativity, and education were carefully selected and analyzed. The collected information was then organized
and examined using thematic analysis to identify common patterns, ideas, and findings, such as the role of
social media in enhancing creativity, collaboration, and learning, as well as its challenges like distraction and
overuse. This methodology is appropriate because it helps to understand existing knowledge, identify research
trends, and highlight gaps in the current literature without conducting primary data collection.

Data Acquisition:

¢ Hikmah et al. (2024)

This study found that social media and intrinsic motivation together play a significant role in enhancing student
creativity. When students are internally motivated and actively share knowledge on social media platforms,

their ability to think creatively improves. Knowledge sharing acts as a bridge between motivation and
creativity.
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¢ Budiarti & Kurniati (2024)
The researchers highlighted that platforms like TikTok encourage children to develop creativity, imagination,

and practical skills. Through short videos, children express ideas visually and artistically, which strengthens
their creative abilities.

¢ Hamid et al. (2023)
This study focused on entrepreneurs and found that social media increases trust and self-perceived creativity.

By interacting with audiences and showcasing ideas online, entrepreneurs gain confidence and feel more
creative in their work.

¢ Abdelfattah et al. (2022)
The study showed that creativity plays a key role in developing entrepreneurial intention. Social media

supports this process by providing exposure, networking opportunities, and idea-sharing platforms that
enhance creative thinking.

€ Gulzar et al. (2022)
According to this research, social media boosts student engagement, which in turn enhances creativity.

Intrinsic motivation is an important factor here, as motivated students are more likely to participate actively
and think creatively.

£ Ismail et al. (2022)
This study found that low levels of intrinsic and extrinsic motivation negatively affect student creativity.

Without proper motivation, students are less likely to engage in creative activities, even if they use social
media.

¢ Lietal. (2022)
The researchers emphasized that emerging technologies (including social media tools) support creativity by

offering new ways of learning and expression. However, challenges such as lack of infrastructure, digital
skills, and proper implementation can limit their effectiveness.

¢ Pereira et al. (2021)

This study showed that social media tools in education help improve creativity. Platforms encourage
collaboration, idea sharing, and interactive learning, which promote innovative thinking among students.

¢ Alietal. (2020)

The research found that social media positively influences employee creativity in organizations. It helps
employees share ideas, communicate effectively, and gain inspiration from others, leading to improved
creative performance.
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¢ Malik et al. (2020)

This study concluded that social media enhances both academic performance and creativity. Students use
online platforms to access information, collaborate with peers, and express ideas creatively.

€ Zandan et al. (2020)

The study highlighted that creativity is influenced by multiple factors, including individual traits (like
personality), social environment, and educational support. Social media is one of the social factors contributing
to creativity.

¢ Rasheed et al. (2020)

This research found that social media increases student engagement and creativity, especially through
knowledge sharing. Students learn from each other and develop new ideas through interaction.

€ Hashmini et al. (2019)

The study showed that social media-based learning is particularly effective in fields like art and design. It
provides visual inspiration, collaboration opportunities, and platforms for creative expression.

Empirical Analysis:

The data for this study were analyzed using a qualitative approach based on thematic analysis of the selected
literature. Relevant research articles were carefully reviewed and categorized according to key themes such as
the role of social media in enhancing creativity, student engagement, knowledge sharing, intrinsic motivation,
and educational outcomes. The findings from different studies were compared to identify common patterns,
similarities, and differences. Most studies indicate a positive relationship between social media use and
creativity, particularly through collaboration and access to diverse information. However, some studies also
highlight challenges such as low motivation, lack of proper implementation, and distractions. This analysis
helps to synthesize existing knowledge, draw meaningful conclusions, and identify research gaps for future
studies.

Conclusion:

Social media is a powerful instrument for bring a social change. The study concludes that social media has a
significant impact on creativity. It provides a platform for sharing ideas, collaborating, and accessing diverse
content, which can inspire and enhance creative thinking. However, excessive use or passive consumption can
hinder creativity by reducing focus and original thought. Therefore, balanced and active engagement with
social media is key to leveraging its positive effects on creativity.
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