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Abstract-This research paper examines the contemporary 

landscape of female entrepreneurship, analyzing gender-specific 

barriers and opportunities in venture creation from 2020-2023. 

Drawing from global datasets including the Global 

Entrepreneurship Monitor (GEM), World Bank 

Entrepreneurship Database, and venture capital funding reports, 

this study identifies persistent challenges including the $1.7 

trillion financing gap, limited access to networks, and systemic 

biases. Despite these obstacles, female entrepreneurship 

demonstrates remarkable resilience with women-owned 

businesses growing 43.5% faster than male-owned businesses 

between 2019-2022. The research reveals that women's startup 

activity rates increased from 6.1% (2001-2005) to 10.4% (2021-

2023) across 30 countries. This paper analyzes quantitative data 

across five dimensions: funding disparities, regional variations, 

digital economy opportunities, success factors, and policy 

interventions. Findings indicate that targeted support 

mechanisms, gender-lens investing, and digital entrepreneurship 

present transformative opportunities for closing persistent gaps. 

The study concludes with evidence-based recommendations for 

policymakers, investors, and ecosystem stakeholders to create 

more equitable entrepreneurial environments. 

Keywords: Female Entrepreneurship, Gender Gap, Venture 

Capital, Funding Barriers, Digital Economy, Women-Owned 
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1. INTRODUCTION 

1.1 Background and Context 

Female entrepreneurship has emerged as a critical driver of 

economic growth and social transformation in the 21st 

century. Women entrepreneurs currently contribute 

approximately $3 trillion to the United States economy alone, 

and women-owned businesses employ 39% of the global 

workforce. According to the Global Entrepreneurship Monitor 

2023/24 Report, women's startup activity rates have increased 

substantially, with one in ten women globally starting 

businesses in 2023 compared to one in eight men. This 

represents a significant shift from historical patterns where 

female entrepreneurial participation was considerably lower. 

The economic imperative for gender parity in entrepreneurship 

is substantial. The World Bank estimates that closing the 

gender gap in employment and entrepreneurship could 

increase global GDP by 20%, while McKinsey projects that 

advancing gender equality could add $12 trillion to global 

GDP by 2023. Despite these potential gains, systemic barriers 

continue to impede women's full participation in 

entrepreneurial ecosystems. The venture capital funding gap 

remains particularly stark, with female-founded companies 

receiving merely 2-3% of total venture capital investments 

globally as of 2022. 
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1.2 Research Problem Statement 

While female entrepreneurship rates have increased, women 

entrepreneurs face disproportionate challenges throughout the 

venture creation lifecycle. These challenges manifest across 

multiple dimensions including access to capital, network 

limitations, implicit biases in funding decisions, work-life 

balance pressures, and institutional barriers. The research 

problem centers on understanding how these gender-specific 

obstacles interact and persist despite decades of awareness and 

intervention efforts. 

The financing gap represents the most quantifiable barrier, 

estimated at $1.7 trillion globally for women-owned small and 

medium enterprises. Beyond capital access, women 

entrepreneurs report experiencing gender bias during 62% of 

funding processes, facing higher loan denial rates, and 

receiving investment amounts averaging less than half those 

allocated to male-founded enterprises. These disparities exist 

even when controlling for business sector, education level, and 

entrepreneurial experience. 

1.3 Research Objectives 

This study pursues five primary objectives: 

1. To quantify and analyze current gender gaps 

in entrepreneurship across funding, business 

ownership, and venture outcomes using data from 

2020-2023 

2. To identify and categorize the primary 

barriers women entrepreneurs face across different 

regional contexts and economic development levels 

3. To examine emerging opportunities in the 

digital economy and their potential to reduce 

traditional barriers 

4. To evaluate the effectiveness of policy 

interventions and support mechanisms implemented 

between 2020-2023 

5. To provide evidence-based 

recommendations for stakeholders to accelerate 

progress toward entrepreneurial gender parity 

1.4 Significance of the Study 

This research contributes to entrepreneurship literature by 

providing comprehensive analysis of post-2020 data, 

capturing the impact of global disruptions including the 

COVID-19 pandemic, digital acceleration, and evolving 

policy landscapes. The study's significance extends across 

three dimensions: academic contribution through synthesis of 

recent empirical evidence, practical utility for policymakers 

and ecosystem builders, and social impact through 

identification of pathways to greater economic inclusion. 

The temporal focus on 2020-2023 captures a transformative 

period where remote work normalization, digital platform 

proliferation, and heightened attention to diversity, equity, and 

inclusion initiatives created new contexts for female 

entrepreneurship. Understanding this contemporary landscape 

is essential for designing relevant interventions and 

forecasting future trends. 

 

 

1.5 Scope and Limitations 

This study examines female entrepreneurship globally with 

particular emphasis on data from North America, Europe, and 

emerging markets where comprehensive datasets exist. The 

analysis encompasses formal entrepreneurship across sectors, 

with specific attention to venture capital-backed startups, 

small and medium enterprises, and digital entrepreneurship. 

The research excludes informal sector entrepreneurship where 

data availability is limited. 

Key limitations include data availability variations across 

regions, the rapidly evolving nature of digital entrepreneurship 

which may outpace measurement frameworks, and the 

challenge of isolating gender effects from intersecting factors 

including race, age, and socioeconomic status. Additionally, 

the study relies predominantly on quantitative data, which may 

not fully capture qualitative experiences and contextual 

nuances. 

 

2. LITERATURE REVIEW 

2.1 Theoretical Framework of Female Entrepreneurship 

Contemporary research on female entrepreneurship draws 

from multiple theoretical perspectives including feminist 

theory, social role theory, and institutional theory. The 

entrepreneurial ecosystem framework, as articulated by 

Sussan and Acs (2017) and extended to digital contexts by Elia 

et al. (2020), provides the primary lens for this analysis. This 

framework conceptualizes entrepreneurship as embedded 

within interconnected systems of finance, human capital, 

culture, support mechanisms, markets, and policy. 

Gender lens theory, increasingly applied to entrepreneurship 

research since 2020, emphasizes how gender influences access 

to resources, network formation, and opportunity recognition. 

Research by Malmström et al. (2022) demonstrates that gender 

operates not merely as an individual characteristic but as a 

structural factor shaping institutional interactions and resource 

allocation patterns. The digital entrepreneurship ecosystem 

theory, particularly relevant post-2020, examines how digital 

platforms and technologies can potentially disrupt traditional 

gender-based constraints. 

2.2 Historical Evolution and Current State 

Female entrepreneurship has evolved significantly over the 

past two decades. The Global Entrepreneurship Monitor data 

spanning 25 years reveals that women's startup activity rates 

across 30 countries increased from 6.1% during 2001-2005 to 

10.4% during 2021-2023. This represents a 70% increase in 

female entrepreneurial participation rates. However, the 

absolute gap persists, with men's rates remaining consistently 

higher at approximately 12.5% during the most recent period. 

The United States has experienced particularly rapid growth in 

women-owned businesses. Between 2019 and 2022, the 

number of women-owned businesses increased by 43.5% 

faster than men-owned businesses, with employment in 

women-owned businesses growing by 19.5%. As of 2022, 

women own 14.5 million businesses in the United States, 

comprising 39.2% of all firms. These businesses generate 
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approximately $2.1 trillion in revenue annually and employ 

more than 11.4 million workers. 

Regional variations remain substantial. In Europe, women 

own approximately 30% of businesses, with particular 

concentration in healthcare and education sectors. Asia-Pacific 

has witnessed 22% growth in women-founded startups in 

2022, while Africa and Latin America demonstrate higher 

necessity-driven entrepreneurship rates among women. 

Women represent on average one-quarter of new business 

owners and directors of limited liability companies globally, 

compared to three-quarters for men, according to World Bank 

Entrepreneurship Database spanning 2014-2022. 

2.3 The Persistent Funding Gap 

The venture capital funding disparity represents the most 

extensively documented barrier in recent literature. Data from 

2023-2022 consistently shows that female-founded companies 

receive 2-3% of total venture capital funding globally. In the 

United States, this percentage has fluctuated between 2.2% 

and 2.8% over the past five years, demonstrating fragility in 

gains and tendency to regress during market downturns—a 

phenomenon researchers term "dispensable diversity." 

The funding gap manifests across multiple metrics. Female 

founders receive lower investment amounts even when 

securing funding, with median investments averaging less than 

one-quarter of amounts invested in male-founded enterprises. 

Women of color face compounded disadvantages, receiving 

less than 1% of total venture capital funding. Research by 

Harvard Business School (2023) demonstrated that 70% of 

venture capital investors preferred pitches presented by male 

entrepreneurs over identical pitches presented by female 

entrepreneurs, revealing persistent implicit biases. 

The consequences of funding disparities extend beyond initial 

capital constraints. Companies that fail to meet initial 

fundraising goals experience 30% less revenue growth and 

50% less employee growth compared to adequately funded 

counterparts. This creates a cascade effect limiting women's 

ability to scale ventures, achieve unicorn status, or exit at 

competitive valuations, despite data showing female-founded 

companies generating 78 cents of revenue per dollar invested 

versus only 31 cents for male-founded companies. 

2.4 Beyond Capital: Network and Cultural Barriers 

Recent research emphasizes that financial constraints 

represent only one dimension of a complex barrier ecosystem. 

Network limitations significantly constrain female 

entrepreneurs' access to mentorship, industry intelligence, 

partnership opportunities, and investor introductions. Women 

report exclusion from informal networks where deal flow and 

relationship-building occur, with only 15.4% of venture 

capital firm partners being women as of 2023. 

Cultural and social norms create additional obstacles. 

Research across 45 countries using Global Entrepreneurship 

Monitor data (2023) identified societal norms as critical 

determinants of female entrepreneurial activity. In many 

contexts, women face expectations regarding family 

responsibilities that conflict with entrepreneurial demands. 

Forty-eight percent of women entrepreneurs cited unfavorable 

macroeconomic environments as major challenges in 2022, 

but these external factors intersect with gender-specific 

constraints including higher rates of household responsibility. 

Stereotype threat and gender role expectations influence 

entrepreneurial behavior and investor perceptions. Women 

entrepreneurs are often stereotyped as operating in low-

growth, service-oriented sectors, despite data showing one in 

three high-growth entrepreneurs and two in five export-

oriented startups being led by women. These stereotypes affect 

pitch evaluations, with female founders facing greater scrutiny 

and being asked prevention-focused questions about risk 

mitigation, while male founders receive promotion-focused 

questions about growth potential. 

2.5 Digital Economy: Opportunity or Reproduction? 

The digital economy presents ambiguous implications for 

female entrepreneurship. On one hand, digital platforms offer 

lower barriers to entry, flexibility, and access to global 

markets—factors that align with women's reported 

motivations for entrepreneurship, where 70% cite flexibility as 

a primary driver. E-commerce particularly benefits women 

entrepreneurs by reducing physical infrastructure 

requirements and enabling home-based business operations. 

However, research reveals that digital participation gaps 

threaten to reproduce offline inequalities. Globally, 57% of 

women use the internet compared to 62% of men, with more 

pronounced disparities in least developed countries where only 

19% of women access internet versus 31% of men. Even when 

online, women face digital safety concerns, with 57% of 

women entrepreneurs reporting gender-based violence 

experiences on social media, 23% facing verbal attacks, and 

22% receiving unsolicited intimate content. 

The Cherie Blair Foundation 2022 audit found that while 92% 

of female entrepreneurs own smartphones, 45% lack regular 

internet access due to affordability and connectivity issues. 

Privacy and safety concerns shape online presence, with 36% 

avoiding using full names, 41% not posting photos, and 59% 

not posting videos on business profiles. These protective 

strategies may limit marketing effectiveness and brand 

building, potentially constraining digital economy benefits. 

2.6 Success Factors and Resilience 

Despite obstacles, research identifies factors associated with 

female entrepreneurial success. Human capital dimensions 

including education level, entrepreneurial experience, 

financial literacy, and vocational skills strongly correlate with 

performance outcomes. Countries where women have higher 

educational attainment demonstrate greater female 

entrepreneurial participation rates. Entrepreneurship education 

specifically designed for women shows significant impact on 

venture initiation and sustainability. 

Support system quality emerged as critical in multiple studies. 

Family and community support, access to female role models, 

and participation in women-focused entrepreneurship 

programs all positively influence outcomes. The adoption of 

digital tools, particularly social media marketing and digital 

payment systems, was linked to improved business functions 

by 63% of respondents in the 2022 Cherie Blair Foundation 

survey, with 59% reporting increased sales and profitability. 

http://www.ijrti.org/


© 2025 IJNRD | Volume 10, Issue 4 April 2025 | ISSN: 2456-4184 | IJNRD.ORG 
  

    IJNRD2504635                  International Journal Of Novel Research And Development (www.ijnrd.org) 
 

 

g311 
c31

Resilience characteristics distinguish female entrepreneurs in 

recent research. Women-owned businesses demonstrated 32% 

greater likelihood of pivoting business models during 

economic downturns compared to male-owned firms. Women 

entrepreneurs were one-fifth less likely to report business exits 

than men on average, with particularly low exit rates in 

middle-income countries. These resilience indicators suggest 

that women who overcome entry barriers often build 

sustainable enterprises. 

2.7 Policy Interventions and Ecosystem Support 

Policy interventions implemented between 2020-2023 provide 

natural experiments for evaluating support mechanism 

effectiveness. France's BPI quota system requiring 30% 

female founder investment for venture capital funds seeking 

public co-investment resulted in a 35% increase in female 

founder funding. The United Kingdom's Investing in Women 

Code engaged 190+ financial institutions in reporting gender 

metrics, increasing transparency and accountability. 

Canada's Women Entrepreneurship Strategy committed $6 

billion including dedicated venture funds, while Sweden's 

Almi Invest implemented gender-balanced evaluation teams 

and standardized assessment criteria to reduce bias in funding 

decisions. Government-backed lending programs, anti-

discrimination laws in financial services, and women's angel 

investor group formation all showed positive correlations with 

increased female entrepreneurial activity and funding access 

in cross-national analyses. 

Corporate initiatives complement government policies. 

Microsoft's Female Founders Competition provided $4 million 

in venture funding plus technology credits, while Google for 

Startups Female Founders Programme reached 5,000+ women 

annually across 30 countries. Dedicated organizations 

including Women in VC, AllRaise, and Female Founders Fund 

combine capital provision with technical assistance, 

networking opportunities, and advocacy, demonstrating the 

importance of comprehensive rather than capital-only support 

approaches. 

3. RESEARCH METHODOLOGY 

3.1 Research Design 

This study employs a quantitative research design utilizing 

secondary data analysis from multiple authoritative sources. 

The research synthesizes cross-sectional and longitudinal 

datasets covering the 2020-2023 period to examine trends, 

identify patterns, and test relationships between variables. The 

methodology combines descriptive statistics to characterize 

the current state of female entrepreneurship, comparative 

analysis across regions and time periods, and correlational 

analysis to examine relationships between ecosystem factors 

and entrepreneurial outcomes. 

3.2 Data Sources and Collection 

Primary data sources include: 

Global Entrepreneurship Monitor (GEM) 2022-2022 Reports: 

Providing survey data from 150,000+ annual interviews across 

120+ economies, covering startup activity rates, established 

business ownership, motivations, and barriers disaggregated 

by gender. 

World Bank Entrepreneurship Database (2020-2022): 

Offering gender-disaggregated data on business owners, 

directors, and sole proprietors across 81 economies, measuring 

formal business registration by gender. 

PitchBook and Crunchbase Venture Capital Data (2020-

2023): Documenting funding amounts, deal volumes, and 

investor characteristics for venture capital investments, with 

gender classification of founding teams. 

National Statistical Agencies: Including the United States 

Census Bureau Small Business Administration data on 

women-owned employer and non-employer businesses, 

revenue, employment, and payroll. 

International Organizations: World Economic Forum Global 

Gender Gap Reports, International Finance Corporation 

reports on women entrepreneurs, UN Women data on 

economic participation, and OECD entrepreneurship 

indicators. 

Recent Academic Studies and Reports: Peer-reviewed 

research and organizational reports published 2020-2023 

providing specialized analyses on specific dimensions of 

female entrepreneurship. 

3.3 Data Analysis Methods 

Analysis techniques include: 

Descriptive Statistics: Calculating means, medians, 

percentages, and growth rates for key metrics including 

entrepreneurship rates, funding amounts, business counts, and 

employment figures, disaggregated by gender where possible. 

Trend Analysis: Examining temporal patterns from 2020-2023 

and longer historical periods where available, identifying 

growth trajectories, stagnation points, and reversals in gender 

gap measures. 

Comparative Analysis: Contrasting female and male 

entrepreneurship outcomes across multiple dimensions, 

comparing regional variations, and examining differences 

across income levels, sectors, and business types. 

Correlation Analysis: Identifying associations between 

ecosystem factors (policy interventions, funding mechanisms, 

support programs) and entrepreneurial outcomes (startup rates, 

funding amounts, business survival rates). 

Gap Analysis: Calculating gender gaps as both absolute 

differences and ratios, tracking gap evolution over time, and 

identifying where disparities are widening versus narrowing. 

3.4 Variables and Metrics 

Key dependent variables include startup activity rates, 

established business ownership rates, venture capital funding 

amounts and percentages, business survival rates, revenue 

generation, employment creation, and exit valuations. 

Independent and contextual variables include gender, 

geographic region, economic development level, 

sector/industry, education level, internet access, policy 

environment, and support program availability. 

http://www.ijrti.org/
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Standardized metrics enable cross-study comparison, 

including Total Early-Stage Entrepreneurial Activity (TEA) 

rates from GEM, defined as percentage of adult population 

actively involved in starting or running new businesses. 

Venture capital funding measured as percentage of total 

funding going to all-female founding teams, mixed-gender 

teams, and all-male teams. Business ownership measured as 

percentage of new limited liability company owners who are 

women versus men from World Bank data. 

3.5 Validity and Reliability 

Data validity is strengthened through triangulation across 

multiple authoritative sources and consistency checking across 

datasets. The reliance on established research organizations 

with rigorous methodologies including GEM, World Bank, 

and national statistical agencies enhances reliability. 

Limitations include variations in data collection methods 

across countries, potential self-reporting biases in survey data, 

and incomplete coverage particularly in least developed 

countries and informal economy sectors. 

The study acknowledges intersectionality limitations, as most 

datasets provide binary gender categories without further 

demographic disaggregation by race, ethnicity, age, or 

socioeconomic status. Temporal limitations include lag in data 

publication, with most 2022 data released in 2023, and 

unavailability of 2023 year-end data at time of analysis. These 

constraints necessitate cautious interpretation of most recent 

trends and acknowledgment that the landscape continues 

evolving. 

4. FINDINGS AND ANALYSIS 

4.1 Current State of Female Entrepreneurship 

4.1.1 Global Participation Rates and Growth Trends 

Analysis of Global Entrepreneurship Monitor data reveals 

sustained growth in female entrepreneurial participation over 

the past two decades, though significant gaps persist. Women's 

startup activity rates across 30 surveyed countries reached 

10.4% during 2021-2023, representing substantial increase 

from 6.1% during 2001-2005. However, men's startup rates 

remained higher at approximately 12.5%, resulting in a gender 

ratio of 0.80 women for every 1 man in startup activity as of 

2023. 

For established businesses, defined as ventures operating more 

than 42 months, the gender gap widens further. Nearly one in 

three entrepreneurs running established businesses is a 

woman, indicating lower transition rates from startup to 

established business phases. This suggests that while women 

are entering entrepreneurship at increasing rates, survival and 

growth through early vulnerable stages present particular 

challenges. 

Regional variations demonstrate the context-dependent nature 

of female entrepreneurship. Several European countries 

including France, Netherlands, and Hungary witnessed 

women's startup rates more than double over the past two 

decades. Asia-Pacific region showed 22% growth in women-

founded startups in 2022. Low-income countries demonstrate 

higher female entrepreneurship rates than global averages, 

though often driven by necessity rather than opportunity 

entrepreneurship. In these contexts, one in three women 

entrepreneurs were growing their businesses compared to one 

in four women globally. 

United States data from the Small Business Administration 

shows women owning 14.5 million businesses as of 2022, 

comprising 39.2% of all firms. This includes 1.3 million 

employer businesses and 12.7 million non-employer 

businesses. Between 2019-2022, the number of women-owned 

businesses increased 43.5% faster than men-owned 

businesses, employment grew 19.5%, and revenue increased 

82%. Women-owned businesses contribute $2.1 trillion in 

revenue annually and employ 11.4 million workers with 

$508.5 billion in annual payroll. 

Figure 1: Female Entrepreneurship Ecosystem Framework 

 

 

The figure illustrates the interconnected dimensions of the female 

entrepreneurship ecosystem, showing the relationships between 

barriers (funding gaps, network limitations, cultural biases), 

opportunities (digital platforms, policy support, ecosystem 

programs), and outcomes (business creation, economic impact, social 

change). The circular framework emphasizes the systemic nature of 

entrepreneurship where multiple factors interact to enable or 
constrain venture creation and growth. 

4.1.2 Sectoral Distribution and Business Characteristics 

Women entrepreneurs demonstrate presence across diverse 

sectors, though concentration patterns persist. Traditional 

analyses characterizing women's businesses as predominantly 

in service sectors and low-growth industries face challenge 

from recent data. Global Entrepreneurship Monitor 2023/24 

report documents that one in three high-growth entrepreneurs 

and nearly two in five export-oriented startups were led by 

women. Countries including China, Colombia, Iran, Lithuania, 

Netherlands, and Venezuela showed particularly high rates of 

women bringing innovations to market. 

Technology sector representation remains lower for women 

but shows growth trajectory. In startup ecosystems, female 

founders represented 32% of major startup podcast episodes in 

2022 versus only 14% in 2020, indicating increased visibility 

and cultural presence. Europe witnessed startups founded only 

by women grow their share of venture capital deals from 2.7% 

to 5% between 2008 and 2022, while United States saw growth 

from 3.8% to 5.4% over the same period. 

Healthcare, education, social services, and consumer goods 

sectors show higher female founder representation. E-

commerce particularly attracts women entrepreneurs due to 

lower barriers to entry and flexibility for home-based 
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operations. The International Finance Corporation estimates 

women could add over $300 billion to e-commerce markets in 

Africa and Southeast Asia between 2023 and 2030, 

highlighting significant untapped potential. 

4.1.3 Age and Demographic Patterns 

Age distribution analysis reveals that women entrepreneurs 

tend to be younger than male counterparts on average, with 

more than half under 35 years old in low-income countries. 

However, interesting patterns emerge when examining high-

potential ventures. In high-income countries, high-potential 

women entrepreneurs tend to be younger than other women 

starting businesses, possibly reflecting technology sector 

dynamics and venture capital preference for younger founders. 

Conversely, in low-income countries, high-potential women 

entrepreneurs are often slightly older, in the 35-55 age range, 

suggesting that accumulated experience, established networks, 

and family financial stability become more critical factors in 

resource-constrained environments. These age patterns 

indicate that optimal support mechanisms may differ by 

developmental context and venture ambition level. 

4.2 The Funding Gap: Quantification and Analysis 

4.2.1 Venture Capital Disparities 

Venture capital funding represents the most documented and 

persistent gender gap in entrepreneurship. Female-founded 

companies received approximately 2.2-2.8% of total venture 

capital funding in the United States between 2020-2022, with 

year-to-year volatility indicating fragility of gains. European 

data shows similar patterns, with all-women founding teams 

receiving 2% or less of venture capital investments. Latin 

America demonstrated comparable patterns at 2.3% according 

to Crunchbase data. 

Table 1 presents comprehensive venture capital funding data 

by founder gender composition from 2020-2022: 

Table 1: Venture Capital Funding Distribution by Founder 

Gender (2020-2022) 

Metric All-

Female 

Teams 

Mixed-

Gender 

Teams 

All-Male 

Teams 

Female/Ma

le Ratio 

% of 

Total VC 

Funding 

2.2-

2.8% 

12-15% 82-86% 0.025-

0.033 

Median 
Investme

nt 

Amount 

$250,00
0 

$500,00
0 

$1,000,0
00 

0.25 

% of 

Deal 

Volume 

5.0-

5.4% 

18-22% 73-77% 0.065-

0.070 

Average 
Series A 

Size 

$5.2 
million 

$8.7 
million 

$10.5 
million 

0.495 

Women 
of Color 

Funding 

<1% Include
d in 

mixed 

N/A <0.01 

The data reveals that when female founders do secure venture 

capital, investment amounts average substantially lower. 

Median investments for all-female teams approximate one-

quarter of amounts received by all-male teams. This gap 

persists across funding stages, with Series A rounds for women 

averaging $5.2 million compared to $10.5 million for men, a 

ratio of approximately 0.50. 

4.2.2 Global Financing Gap 

Beyond venture capital, women entrepreneurs face systematic 

disadvantages across all financing forms. The World 

Economic Forum estimates the financing gap for women-

owned small and medium enterprises at $1.7 trillion globally. 

This represents the difference between current financing 

available to women entrepreneurs and the capital required for 

optimal business operation and growth. 

Women entrepreneurs report higher rates of loan application 

denial from commercial banks and when approved, receive 

loans with less favorable terms including higher interest rates. 

Research by Malmström et al. (2022) analyzing three decades 

of previous research confirms that women entrepreneurs face 

higher denial rates and increased interest rates in loan 

decisions made by commercial bankers, even after controlling 

for business characteristics and entrepreneur qualifications. 

The financing gap disproportionately affects women in 

developing economies. Women represent 22% of micro-

enterprise owners and 32% of small and medium enterprise 

owners globally according to World Bank data, yet struggle to 

access capital at rates comparable to male counterparts. In 

regions including South Asia and Sub-Saharan Africa, 

collateral requirements, lack of credit history in women's 

names, and requirement for male co-guarantors create 

additional barriers. 

4.2.3 Crowdfunding as Alternative Mechanism 

Alternative financing mechanisms demonstrate more equitable 

outcomes. Women outperform men by 32% on rewards-based 

crowdfunding platforms like Kickstarter and by 17% on equity 

crowdfunding platforms. This success suggests that when 

funding decisions involve broader stakeholder groups rather 

than concentrated decision-making power, implicit biases may 

be reduced. Additionally, crowdfunding platforms enable 

women to leverage community connections and tell 

compelling stories about mission-driven enterprises. 

However, crowdfunding addresses only a fraction of capital 

needs. Most crowdfunding campaigns raise relatively modest 

amounts suitable for product development or initial market 

testing but insufficient for scaling operations. Crowdfunding 

success can serve as validation for subsequent institutional 

funding applications, though research indicates that this bridge 

to traditional venture capital remains challenging for women 

even with demonstrated market traction. 

4.3 Barriers Beyond Capital 

4.3.1 Network and Mentorship Deficits 

Access to entrepreneurial networks and mentorship emerges 

as critical barrier across multiple studies. The venture capital 

industry remains male-dominated with women holding 

approximately 15.4% of partner or decision-making roles at 

venture capital firms as of 2023, representing modest 

improvement from 12.8% in 2020 but still indicating 

substantial underrepresentation. Only 4.9% of venture capital 

firms have a majority of female partners. 
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Network composition influences funding outcomes 

significantly. Venture capital firms with at least one female 

partner are 2.3 times more likely to invest in female founders, 

while firms with 30% or more female partners invest 4.7 times 

more in female founders than all-male firms. Female angel 

investors allocate approximately 35% of their investments to 

female founders compared to substantially lower rates among 

male angel investors. 

These patterns demonstrate that network access operates as a 

gateway to funding opportunities. Women entrepreneurs 

report exclusion from informal networks where deal flow 

occurs, limited access to "warm introductions" to investors, 

and fewer mentorship relationships with successful 

entrepreneurs who can provide guidance and credibility. The 

junior venture capital pipeline shows promise, with women 

comprising 33.7% of junior venture capital roles, potentially 

creating stronger future leadership representation. 

4.3.2 Implicit Bias and Stereotype Threat 

Harvard Business School research demonstrated that 70% of 

venture capital investors preferred pitches presented by male 

entrepreneurs over identical pitches presented by female 

entrepreneurs, providing clear evidence of implicit bias in 

funding decisions. Additional research shows that female 

founders receive different questioning during pitch 

presentations, with investors asking prevention-focused 

questions about risk mitigation, potential losses, and downside 

scenarios, while male founders receive promotion-focused 

questions about growth opportunities, market expansion 

potential, and upside scenarios. 

This questioning pattern influences both pitch performance 

and subsequent funding outcomes. Prevention-focused 

framing shifts entrepreneurs' responses toward defensive 

justifications rather than inspirational vision casting. Research 

indicates that matching question framing to response type 

influences evaluator perceptions, meaning that the differential 

questioning itself disadvantages female founders regardless of 

their actual venture quality. 

Stereotype threat, where awareness of negative stereotypes 

about one's group impacts performance, affects women 

entrepreneurs particularly in male-dominated contexts. 

Women report being stereotyped as risk-averse, less 

committed due to family responsibilities, operating in low-

growth sectors, and lacking technical expertise. The Global 

Entrepreneurship Monitor explicitly identifies these 

stereotypes as damaging and contradicted by data showing 

women's substantial presence in high-growth, innovative, 

export-oriented ventures. 

4.3.3 Work-Life Integration Challenges 

While flexibility motivates 70% of women starting businesses 

in 2023, the reality of entrepreneurial demands creates work-

life integration challenges disproportionately affecting 

women. Cultural norms in many contexts assign primary 

family and household responsibilities to women regardless of 

employment status. Forty-eight percent of women 

entrepreneurs cited unfavorable macroeconomic environments 

as major challenges, but these external factors compound with 

gender-specific constraints. 

Research across multiple contexts identifies lack of family 

support, discouraging husbands, and community jealousy as 

significant barriers to women's entrepreneurial success. The 

multitasking burden—simultaneously managing business 

operations, household responsibilities, childcare, and 

eldercare—creates time and energy constraints limiting 

business growth investments. While men entrepreneurs also 

face work-life balance challenges, research consistently shows 

women reporting higher levels of conflict between these 

domains. 

Countries implementing supportive policies including 

extended parental leave, subsidized childcare, and flexible 

work arrangements for employees demonstrate higher female 

entrepreneurial participation rates. This suggests that 

ecosystem-level interventions addressing structural 

constraints can alleviate individual-level challenges, though 

many entrepreneurs, particularly in early venture stages, 

cannot afford to offer such benefits to themselves or 

employees. 

4.4 Regional and Developmental Context Analysis 

Table 2 presents comparative data across regions on female 

entrepreneurship participation and characteristics: 

Table 2: Regional Variations in Female Entrepreneurship 

(2023-2022) 

Regio
n 

Wom
en's 

Startu

p Rate 

Wom
en 

Busin

ess 
Owne

rs 

VC 
Fundi

ng to 

Wom
en 

Primary 
Barriers 

Key 
Opportun

ities 

North 
Amer

ica 

9.8% 39-
42% 

2.2-
2.8% 

Funding 
gap, 

Network 

access 

Strong 
ecosyste

m, Policy 

support 

Europ

e 

8.5% 30% 2.0% Network 

deficit, 

Sectoral 
concentr

ation 

Policy 

innovatio

n, 
Support 

programs 

Asia-

Pacifi
c 

12.1% 25% <6% Cultural 

norms, 
Digital 

access 

Rapid 

growth, 
Market 

size 

Latin 
Amer

ica 

11.3% 28% 2.3% Financin
g, 

Institutio

nal 
barriers 

Commun
ity 

networks, 

Necessity 
motivatio

n 

Sub-

Sahar
an 

Afric

a 

15.2% 32% 1.5% Capital 

access, 
Infrastru

cture 

High 

participat
ion, 

Resilienc

e 

The data reveals that participation rates do not directly 

correlate with funding access or business establishment rates. 

Sub-Saharan Africa shows the highest women's startup rate at 

15.2% yet the lowest venture capital funding at 1.5% and faces 

substantial infrastructure and capital access challenges. This 

pattern reflects necessity-driven entrepreneurship where 

limited formal employment opportunities compel business 

creation, though with inadequate support systems. 

Asia-Pacific demonstrates interesting dynamics with 12.1% 

startup rate and 22% recent growth, yet women founders 

receive less than 6% of venture capital funding. Cultural norms 
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around gender roles and family expectations present 

substantial barriers, though rapid economic growth and large 

market sizes create opportunities. Digital entrepreneurship 

shows particular promise in this region, with initiatives 

targeting women's digital skill development and platform-

based business models. 

Europe exhibits lower startup rate (8.5%) than global average 

but demonstrates policy innovation leadership. France's quota 

systems, UK's transparency requirements, and Sweden's 

gender-balanced evaluation teams provide models for 

structural interventions. European women own 30% of 

businesses, with concentration in healthcare and education, 

though technology sector representation remains growth area. 

North America, particularly the United States, shows 39-42% 

women business ownership, highest among regions, yet 

venture capital funding remains similarly constrained at 2.2-

2.8%. Strong entrepreneurship ecosystems, extensive support 

programs, and policy attention create enabling environment, 

though network access and implicit bias persist as barriers. The 

43.5% faster growth rate of women-owned businesses versus 

men-owned businesses between 2019-2022 demonstrates 

momentum. 

4.5 Digital Economy Opportunities and Challenges 

4.5.1 Digital Adoption and Business Performance 

The 2022 Cherie Blair Foundation audit of women 

entrepreneurs across developing countries revealed that 

adoption of digital tools, especially social media marketing 

and digital payments, was the top success factor, with 63% of 

respondents linking it to improved business functions. Among 

women who adopted digital tools, 59% reported increased 

sales and profitability in 2022. This demonstrates the tangible 

business impact of digital integration for women 

entrepreneurs. 

E-commerce offers particular advantages for women 

entrepreneurs: lower barriers to entry without physical 

storefront requirements, better access to customers beyond 

immediate geographic vicinity, more flexibility in work hours 

enabling home-based business operations, and reduced 

visibility of gender in initial customer interactions. These 

factors align with women's reported motivations and 

constraints, suggesting digital platforms can partially 

circumvent traditional barriers. 

However, digital participation gaps threaten to reproduce 

offline inequalities online. While 92% of female entrepreneurs 

surveyed owned personal smartphones, 45% did not have 

regular internet access, citing affordability and unreliable 

network connectivity as primary obstacles. This access gap 

limits ability to fully engage with online markets, access 

digital training resources, or utilize cloud-based business tools. 

4.5.2 Digital Safety and Gender-Based Violence 

Online gender-based violence emerged as major challenge for 

women entrepreneurs in digital spaces. The 2022 Cherie Blair 

Foundation audit found that 57% of women entrepreneurs 

reported personally experiencing at least one form of gender-

based violence over social media. Specific experiences 

included 23% facing verbal attacks or degrading comments, 

22% receiving unsolicited intimate photos or videos, and more 

than one in five reporting concerns about harassment from 

male customers, with business negotiations sometimes leading 

to inappropriate advances or gender-based discrimination. 

These safety concerns shape women's online presence and 

marketing strategies. Among surveyed women entrepreneurs, 

36% avoid using their full names on business profiles, 41% do 

not post photos of themselves, and 59% do not post videos of 

themselves. While these protective strategies may enhance 

personal safety, they potentially limit brand building, customer 

connection, and business visibility. Research on consumer 

behavior shows that personal connection and founder visibility 

enhance trust and purchasing decisions, suggesting that 

privacy concerns may disadvantage women entrepreneurs in 

digital marketing effectiveness. 

The gender dimension of online harassment creates 

asymmetric constraints where women must choose between 

business visibility and personal safety, while male 

entrepreneurs face substantially lower rates of similar 

harassment. Platform policies and enforcement mechanisms 

designed to address online gender-based violence remain 

inadequate, placing burden on individual women to navigate 

hostile digital environments while building businesses. 

4.5.3 Digital Skills and Training Needs 

Digital literacy and technical skills emerge as critical enablers 

for digital economy participation. Research indicates that 

education level, digital training, and vocational skills enhance 

women's entrepreneurial performance in digital contexts. 

However, women face systematic disadvantages in accessing 

technology education, particularly in STEM and ICT fields 

where digital entrepreneurship opportunities concentrate. 

Women entrepreneurs express significant demand for skills 

development, with 51% of respondents in the Cherie Blair 

Foundation survey requesting skills and training support. 

Specific needs include digital marketing techniques, e-

commerce platform utilization, financial management 

software, customer relationship management systems, and 

basic coding or website development skills. Many women 

entrepreneurs operate with limited budgets precluding 

professional service purchases for tasks like graphic design, 

product photography, or label creation, indicating that 

accessible training enabling self-service digital tools could 

significantly impact business quality and competitiveness. 

International initiatives including UNCTAD's E-Trade for 

Women, ITU/EIF/EQUALS Global Partnership's Tech as 

Driver of Women's Economic Opportunity, and Google for 

Startups Female Founders Programme aim to build digital 

ecosystems and enhance women's digital skills. These 

programs reached thousands of women entrepreneurs across 

developing countries between 2020-2022, though scale 

remains insufficient relative to need. Evaluation data suggests 

that comprehensive digital skills training combined with 

business mentorship and access to affordable technology 

produces strongest outcomes. 

4.6 Success Factors and Performance Outcomes 

4.6.1 Business Performance Metrics 

When women entrepreneurs secure adequate resources and 

support, performance metrics indicate competitive or superior 

http://www.ijrti.org/


© 2025 IJNRD | Volume 10, Issue 4 April 2025 | ISSN: 2456-4184 | IJNRD.ORG 
  

    IJNRD2504635                  International Journal Of Novel Research And Development (www.ijnrd.org) 
 

 

g316 
c31

outcomes compared to male counterparts. Women-owned 

businesses generate on average 78 cents of revenue per dollar 

invested versus 31 cents for men, indicating stronger capital 

efficiency. Five years after launch, average return on 

investment for women-owned businesses in accelerator 

programs was double that of male-owned businesses. 

Women entrepreneurs were one-fifth less likely to report 

business exits than men on average according to Global 

Entrepreneurship Monitor data, with particularly low exit rates 

in middle-income countries. During economic downturns, 

women-owned businesses demonstrated 32% greater 

likelihood of pivoting business models compared to male-

owned firms. These resilience indicators suggest that women 

who overcome entry barriers often build sustainable, adaptable 

enterprises. 

However, scale metrics show persistent gaps. Women-owned 

businesses in the United States average smaller employee 

counts and lower revenue than men-owned businesses, though 

growth rates have been accelerating. This reflects combination 

of factors including sector concentration in service industries 

with lower scaling potential, recency of business establishment 

with many women-owned businesses in early growth stages, 

and resource constraints limiting ability to make growth 

investments. 

4.6.2 Critical Success Factors 

Analysis across multiple studies identifies factors consistently 

associated with female entrepreneurial success: 

Human Capital: Education level, entrepreneurial experience, 

financial literacy, and domain-specific expertise correlate 

strongly with venture performance. Countries with higher 

female secondary and tertiary education completion rates 

show greater female entrepreneurial participation and success 

rates. 

Support Systems: Family support, community acceptance, 

mentorship relationships, and participation in 

entrepreneurship programs significantly impact outcomes. 

The most favorable success factors identified include customer 

care focus, quality of products or services, and business skills 

development. 

Access to Networks: Connections to potential customers, 

suppliers, partners, and advisors enable opportunity 

identification and resource mobilization. Women who 

participate in entrepreneurship networks, industry 

associations, and peer groups report better outcomes than 

isolated entrepreneurs. 

Financial Capital: While often characterized as a barrier, 

adequate financing enables investment in growth activities 

including hiring, marketing, inventory, and technology. 

Women who successfully secure capital through any 

mechanism show stronger performance than those operating 

with insufficient resources. 

Digital Adoption: Integration of digital tools including social 

media marketing, e-commerce platforms, digital payment 

systems, and cloud-based management software associates 

with improved business functions and increased sales. 

Enabling Policy Environment: Countries with supportive 

policies including anti-discrimination laws, government-

backed lending programs, business development services, and 

procurement opportunities for women-owned businesses 

demonstrate higher female entrepreneurial success rates. 

4.7 Policy Interventions and Ecosystem Support Effectiveness 

4.7.1 Government Policy Approaches 

Multiple countries implemented targeted policies between 

2020-2023 providing natural experiments for effectiveness 

evaluation. France's BPI quota system requiring venture 

capital funds seeking public co-investment to allocate 30% of 

investments to female founders resulted in 35% increase in 

female founder funding. This demonstrates that capital 

allocation mandates with enforcement mechanisms can shift 

investor behavior, though questions remain about 

sustainability if public co-investment requirements are 

removed. 

Canada's Women Entrepreneurship Strategy committed $6 

billion including dedicated venture funds, loans, and business 

services. While comprehensive outcome data remains 

incomplete, early indicators show increased access to capital 

and growth in women-owned export businesses. The scale of 

investment suggests serious policy commitment, though 

outcomes depend on implementation effectiveness and 

program reach beyond major urban centers. 

Rwanda's gender-sensitive policies prioritizing women's 

ownership rights and access to finance contributed to 

positioning the country's women entrepreneurs at the forefront 

of economic transformation. Property ownership laws 

enabling women to own land in their names, inheritance rights 

protections, and financial inclusion initiatives created enabling 

environment. Rwanda shows that comprehensive policy 

approaches addressing multiple constraint dimensions can 

produce substantial impacts, particularly when implemented in 

contexts with high political commitment to gender equality. 

The United Kingdom's Investing in Women Code engaged 

190+ financial institutions in voluntary commitments to report 

gender-disaggregated data on funding decisions and develop 

action plans to improve women's access to finance. 

Transparency and accountability mechanisms create 

incentives for institutional behavior change even without 

mandatory requirements. However, effectiveness depends on 

consistent reporting, data quality, and stakeholder monitoring 

to maintain pressure for improvement. 

4.7.2 Ecosystem Support Programs 

Specialized programs targeting women entrepreneurs 

proliferated between 2020-2023. Evaluation research suggests 

that most effective programs combine multiple support 

elements rather than single interventions. The Ilu Women's 

Empowerment Program demonstrated that targeted technical 

assistance paired with investee education could drive 

meaningful improvements in gender-smart business practices. 

Comprehensive training combined with policy 

implementation and leadership development produced 

stronger outcomes than isolated educational interventions. 

Gender-lens investing emerged as important mechanism, with 

frameworks including the 2X Criteria providing standardized 
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assessment tools for investors and financial institutions to set 

targets, report alignment, and track gender impact. While 

gender-lens investing funds remain small relative to overall 

investment volumes, their growth signals increasing investor 

recognition of both social impact and financial opportunity in 

supporting women entrepreneurs. 

Corporate initiatives including Microsoft's Female Founders 

Competition, Google for Startups Female Founders 

Programme, and similar programs from major technology 

companies provide capital, technical resources, and 

mentorship. These programs benefit from corporate expertise 

in technology, marketing, and scaling, potentially offering 

more valuable support than capital alone. However, access 

often concentrates in technology sectors and major cities, 

raising questions about reach to diverse entrepreneur 

populations. 

Figure 2: Trends in Female Entrepreneurship Participation and 

Funding (2020-2023) 

 

 

The graph displays two key trend lines: (1) Women's startup activity 

rates showing steady increase from 2020-2023 across multiple 

regions, and (2) Venture capital funding percentage to all-female 

founded companies showing volatility but overall stagnation around 

2-3% range. The divergence between increasing participation and 

stagnant funding access illustrates the persistent funding gap. 

Additional data series show growth rates for women-owned business 
counts, demonstrating acceleration despite funding constraints. 

5. DISCUSSION 

5.1 Interpreting the Persistent Funding Gap 

The remarkable contradiction between women's increasing 

entrepreneurial participation, superior capital efficiency, and 

strong business performance on one hand, and persistently low 

venture capital allocation on the other, demands explanation. 

Multiple mechanisms operate simultaneously to perpetuate 

funding disparities despite awareness and intervention efforts. 

Structural factors including the male-dominated composition 

of venture capital decision-makers create homophily effects 

where investors fund entrepreneurs demographically similar to 

themselves. With 84.6% of venture capital partners being male 

as of 2023, pattern recognition and affinity bias favor male 

founders. Research demonstrating that female venture capital 

partners invest substantially more in female founders (2.3-4.7 

times more) provides strong evidence that decision-maker 

diversity directly influences funding allocation. 

Implicit bias operates even among well-intentioned investors 

who consciously reject gender stereotypes. Harvard research 

showing 70% preference for male-presented identical pitches 

demonstrates that unconscious associations between 

entrepreneurial success and masculine characteristics 

influence evaluations. Prevention-focused versus promotion-

focused questioning patterns further systematize disadvantage, 

as female founders navigate different evaluative frameworks 

than male counterparts for objectively similar ventures. 

Stereotype persistence regarding women's sectoral 

concentration, growth ambitions, and technical capabilities 

creates self-fulfilling prophecies. If investors believe women 

operate primarily in low-growth service sectors, they may 

underinvest in women-founded technology companies, 

limiting those ventures' ability to achieve rapid growth, which 

then reinforces stereotypes. Data showing one in three high-

growth entrepreneurs and two in five export-oriented startups 

being led by women challenges these stereotypes, yet 

perception change lags empirical reality. 

Network-based deal flow concentrates opportunities among 

those with insider access. Venture capital investing relies 

heavily on referrals and warm introductions rather than open 

application processes. Women's limited representation in 

entrepreneurship networks, exclusion from informal 

relationship-building contexts, and fewer connections to 

successful entrepreneurs who can provide introductions create 

structural barriers to accessing investor attention regardless of 

venture quality. 

5.2 Regional Development Context and Necessity 

Entrepreneurship 

The finding that Sub-Saharan Africa shows highest female 

startup rates yet lowest venture capital access highlights the 

distinction between necessity and opportunity 

entrepreneurship. In contexts with limited formal employment 

opportunities, entrepreneurship becomes survival strategy 

rather than primarily innovation-driven wealth creation. While 

this entrepreneurship creates income and employment, it often 

operates at small scale with limited growth potential due to 

infrastructure constraints, market limitations, and capital 

scarcity. 

This pattern has important policy implications. Interventions 

appropriate for opportunity entrepreneurship in developed 

economies—venture capital funds, accelerators, technology 

transfer programs—may have limited relevance in contexts 

where entrepreneurs need working capital for inventory, 

reliable electricity, transportation infrastructure, and access to 

savings and credit. Development frameworks must adapt 

support mechanisms to local realities rather than assuming 

universal applicability of Silicon Valley-derived models. 
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Conversely, the high female entrepreneurship rates in 

developing contexts demonstrate women's creativity, 

resilience, and economic contributions under resource 

constraints. These entrepreneurs often operate in informal 

sectors excluded from official statistics, suggesting that 

available data substantially undercounts women's 

entrepreneurial activity globally. Formalization support 

including simplified registration processes, reduced regulatory 

burdens, and integration into financial systems could enhance 

these enterprises' sustainability and growth while improving 

data quality. 

5.3 Digital Economy as Double-Edged Opportunity 

The digital economy presents contradictory implications for 

female entrepreneurship. Lower entry barriers, flexibility, and 

global market access align with women's motivations and 

constraints, suggesting digital entrepreneurship could reduce 

traditional gender gaps. Evidence of women's success in 

crowdfunding, strong digital tool adoption outcomes, and 

potential to add $300 billion to e-commerce markets supports 

optimistic projections. 

However, the digital gender divide threatens to reproduce 

offline inequalities in online spaces. If 45% of women 

entrepreneurs lack regular internet access and 57% experience 

online gender-based violence, the digital economy may 

become another domain of exclusion rather than inclusion. 

The finding that women adopt protective strategies limiting 

their online visibility to avoid harassment illustrates how 

gender-based violence constrains business development in 

digital contexts. 

This suggests that digital entrepreneurship ecosystem 

development must simultaneously address infrastructure 

access, affordability, digital literacy, and safety. Technology 

platform policies inadequate for preventing and responding to 

online harassment place disproportionate burden on women 

entrepreneurs to navigate hostile environments while building 

businesses. Public policy interventions addressing digital 

safety as integral to entrepreneurial ecosystem development 

represent critical need. 

5.4 Effectiveness of Interventions and Path Forward 

Evidence from 2020-2023 policy interventions provides 

important insights. Quota systems with enforcement 

mechanisms produced measurable impact, as demonstrated by 

France's 35% increase in female founder funding. This 

suggests that voluntary approaches, while valuable for 

awareness raising, produce slower change than mandatory 

requirements with accountability mechanisms. However, 

implementation challenges including potential gaming of 

systems, definition questions about what constitutes women-

founded companies, and political resistance to quotas 

complicate replication. 

Comprehensive approaches combining multiple intervention 

types appear most effective. The Ilu Women's Empowerment 

Program finding that training paired with policy 

implementation and leadership development produced 

stronger outcomes than isolated interventions aligns with 

ecosystem theory emphasizing interconnected constraint 

dimensions. This implies that capital provision alone, without 

addressing network access, skills development, bias reduction, 

and ecosystem inclusion, will produce suboptimal results. 

The observation that junior venture capital roles now comprise 

33.7% women suggests a pipeline developing for future 

leadership representation. However, the slow pace of progress 

from 12.8% female partners in 2020 to 15.4% in 2023 

indicates that relying on organic pipeline advancement will 

take decades. Accelerated pathways for women advancement 

to partner levels, external pressure on firms to diversify 

decision-making roles, and growth of women-led venture 

capital funds may expedite change. 

5.5 Intersectionality and Further Marginalization 

While this study focuses on gender as primary analytical 

category, the finding that women of color receive less than 1% 

of venture capital funding highlights intersecting 

disadvantages. Women do not constitute a homogeneous 

group, and race, ethnicity, age, socioeconomic background, 

geographic location, disability status, and other identity 

dimensions create varying experiences of entrepreneurship. 

Limited data disaggregation beyond binary gender categories 

constrains nuanced analysis. Future research incorporating 

intersectional frameworks could reveal how multiple 

marginalized identities compound barriers or identify specific 

interventions addressing layered constraints. The observation 

that older women entrepreneurs in low-income countries lead 

high-potential ventures more frequently than younger women 

suggests age interacts with context in complex ways deserving 

further investigation. 

Geographic disparities within countries also merit attention. 

Most data aggregates at national level, obscuring rural-urban 

divides, regional variations, and concentration of resources in 

major cities. Women in rural areas, small cities, or 

economically depressed regions face distinct challenges 

accessing entrepreneurship ecosystems regardless of country-

level indicators. Spatial dimensions of entrepreneurial 

inequality intersect with gender to shape opportunities and 

constraints. 

5.6 Theoretical Implications 

Findings support entrepreneurial ecosystem theory 

emphasizing interconnected factors rather than individual 

characteristics as primary determinants of entrepreneurial 

outcomes. The persistent gender gap despite women 

demonstrating strong human capital, business acumen, and 

performance outcomes indicates that individual-level 

explanations are insufficient. Structural, institutional, and 

network factors systematically advantage or disadvantage 

entrepreneurs based on gender regardless of personal 

capabilities. 

The digital entrepreneurship ecosystem framework receives 

partial support. Digital platforms do offer certain advantages 

for women entrepreneurs, particularly regarding flexibility and 

market access. However, the reproduction of offline 

inequalities online through digital divides, online harassment, 

and platform algorithm biases suggests that technology alone 

does not inevitably democratize entrepreneurship. Instead, 

digital ecosystem development requires intentional design for 

inclusion rather than assuming neutral technology 

automatically reduces barriers. 

Gender lens theory proves valuable for understanding how 

gender operates as structural rather than simply individual 
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variable. The finding that female venture capital partners 

invest substantially more in female founders demonstrates 

how decision-maker demographics shape opportunity 

allocation at system level. This supports theoretical 

approaches examining gender as embedded in institutions, 

networks, and cultural practices rather than solely individual 

entrepreneur characteristics. 

 

6. RECOMMENDATIONS 

6.1 For Policymakers and Government Agencies 

6.1.1 Implement quota systems or other mandatory allocation 

mechanisms requiring venture capital funds receiving public 

investment or tax benefits to invest minimum percentages in 

female-founded companies. France's 30% requirement model 

provides evidence of effectiveness. Set quotas at levels 

creating meaningful change while remaining achievable, 

include enforcement mechanisms and reporting requirements, 

and phase implementation to allow ecosystem adaptation. 

6.1.2 Establish government-backed lending programs 

specifically designed for women entrepreneurs with reduced 

collateral requirements, acceptance of alternative credit 

histories, allowance for women's credit independent of 

spouse's financial history, and competitive interest rates. 

Design programs based on women's actual financing needs 

rather than generic small business lending models. 

6.1.3 Mandate gender-disaggregated data collection and 

reporting for all government-funded entrepreneurship support 

programs, tax incentive programs benefiting businesses, and 

regulated financial institutions' lending and investment 

activities. Transparency creates accountability and enables 

evidence-based policy refinement. 

6.1.4 Invest in digital infrastructure particularly in underserved 

areas, subsidize internet access for women entrepreneurs in 

developing contexts, and ensure broadband connectivity 

reaches rural and remote regions. Address digital divide as 

economic development priority rather than merely social 

policy concern. 

6.1.5 Implement comprehensive policies addressing work-

family integration including subsidized childcare, extended 

parental leave, flexible work arrangements, and eldercare 

support. Recognize that entrepreneurship policy intersects 

with family policy in shaping women's opportunities. 

6.1.6 Reform discriminatory laws affecting women's property 

ownership, inheritance rights, business registration 

requirements, and financial account opening. Legal 

frameworks enabling women's independent economic activity 

provide foundation for entrepreneurship. 

6.2 For Investors and Venture Capital Firms 

6.2.1 Conduct implicit bias training for all investment 

decision-makers using evidence-based curricula addressing 

specific biases documented in entrepreneurship contexts. 

Update training regularly to address emerging research 

findings. Measure attitude and behavior changes resulting 

from training to ensure effectiveness. 

6.2.2 Standardize pitch evaluation processes using structured 

rubrics focused on venture characteristics rather than founder 

demographics. Ask consistent questions to all founders 

regardless of gender. Record pitches for subsequent bias audits 

comparing evaluation scores for similar ventures presented by 

different demographic groups. 

6.2.3 Increase diversity of investment decision-makers by 

recruiting women to partner positions, developing accelerated 

pathways for women advancement from junior to partner 

levels, and requiring diverse interview panels for all hiring. Set 

measurable diversity goals with accountability for 

achievement. 

6.2.4 Actively expand deal flow pipelines to include women-

founded companies by attending women entrepreneur 

showcases, developing relationships with women-focused 

accelerators and incubators, accepting cold applications rather 

than relying exclusively on referrals, and cultivating diverse 

personal networks including relationships with women 

entrepreneurs and advisors. 

6.2.5 Publish gender-disaggregated data on funding decisions 

including percentages of portfolio companies founded by 

women, average investment amounts by founder gender, and 

board representation diversity. Transparency enables external 

accountability and demonstrates commitment to equitable 

practices. 

6.2.6 Consider investing in or partnering with women-led 

venture capital funds to access differentiated deal flow, 

leverage gender-specific expertise, and support ecosystem 

development. 

6.3 For Ecosystem Builders and Support Organizations 

6.3.1 Design comprehensive support programs combining 

capital, mentorship, skills training, network access, and peer 

communities rather than single-dimension interventions. 

Evidence indicates multi-faceted support produces stronger 

outcomes than isolated capital provision. 

6.3.2 Create women-specific cohorts in accelerators and 

incubator programs to build peer networks, provide safe 

spaces for addressing gender-specific challenges, and enable 

focused curriculum addressing common barriers. Balance 

women-specific and general programs to avoid isolation while 

providing tailored support. 

6.3.3 Develop and deliver digital literacy training covering 

social media marketing, e-commerce platforms, digital 

payments, basic website development, and cloud-based 

business tools. Make training accessible through online 

formats, local delivery, and affordable pricing. Provide 

equipment access for participants lacking necessary 

technology. 

6.3.4 Facilitate connections between women entrepreneurs 

and established business leaders, successful women 

entrepreneurs as role models, investors and advisors, potential 

customers and partners, and peer entrepreneurs for mutual 

support. Network development requires intentional 

programming rather than assuming organic relationship 

formation. 
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6.3.5 Address online safety by providing guidance on privacy 

protection, harassment response strategies, platform reporting 

mechanisms, and digital security practices. Advocate to 

platforms for stronger policies against gender-based online 

violence affecting business contexts. 

6.3.6 Collect and publish success stories of women 

entrepreneurs achieving growth, innovation, export, and 

impact to counteract stereotypes and inspire aspiring 

entrepreneurs. Ensure diverse representation across sectors, 

demographics, and venture types to reflect women 

entrepreneurs' actual diversity. 

6.4 For Female Entrepreneurs 

6.4.1 Seek out and actively participate in entrepreneurship 

networks, women entrepreneur associations, industry groups, 

and mentorship programs. Network access provides 

information, opportunities, and support that isolated 

entrepreneurs lack. Leverage both women-specific and general 

networks to maximize reach. 

6.4.2 Invest in education and skills development particularly 

in financial management, marketing, digital tools, and domain-

specific technical skills. Strong human capital correlates 

consistently with entrepreneurial success. Utilize available 

free and low-cost training resources including online courses, 

incubator programs, and government business development 

services. 

6.4.3 Explore diverse funding sources beyond traditional 

venture capital including crowdfunding platforms where 

women demonstrate success, angel investors particularly 

women angel groups, government grants and loans, 

competitions and prizes, and women-focused investment 

funds. 

6.4.4 Adopt digital tools strategically to enhance business 

functions while managing privacy and safety concerns. Start 

with low-risk platforms and gradually expand online presence 

as comfort and capability develop. Connect with other women 

entrepreneurs to share strategies for digital safety and 

effectiveness. 

6.4.5 Prepare thoroughly for funding applications and pitches 

by developing comprehensive business plans, financial 

projections, market analyses, and clear articulation of value 

propositions. Seek feedback from mentors and advisors on 

pitch materials. Practice presentations to build confidence and 

refine messaging. 

6.4.6 Consider team composition strategically. While mixed-

gender teams receive more funding than all-female teams, this 

should not require compromising vision or accepting 

inappropriate equity distributions. Evaluate potential co-

founders based on complementary skills, shared values, and 

mutual respect regardless of gender. 

6.5 For Academic Institutions and Researchers 

6.5.1 Incorporate entrepreneurship education systematically 

across disciplines rather than concentrating only in business 

schools. Expose students to entrepreneurship possibilities 

early in education. Design curricula addressing gender-

specific barriers and including women entrepreneur role 

models. 

6.5.2 Conduct rigorous evaluation research on intervention 

effectiveness using experimental or quasi-experimental 

designs where possible. Move beyond descriptive studies 

documenting problems to evaluation research testing solution 

effectiveness. Collaborate with practitioners implementing 

interventions to build evaluation into program design. 

6.5.3 Develop better data collection infrastructure including 

longitudinal tracking of entrepreneurs, more granular 

demographic disaggregation beyond binary gender categories, 

coverage of informal sector entrepreneurship, and 

standardized metrics enabling cross-study comparison. 

Address current data gaps particularly in developing countries. 

6.5.4 Examine intersectionality systematically by analyzing 

how gender interacts with race, ethnicity, age, class, disability, 

and geographic location to shape entrepreneurial experiences. 

Develop theoretical frameworks and empirical methods 

adequate for complexity of multiple intersecting identities. 

6.5.5 Study successful women entrepreneurs to identify 

success factors, pathways, and strategies rather than focusing 

exclusively on barriers and challenges. Understanding what 

works for entrepreneurs who overcome obstacles can inform 

support program design. 

7. CONCLUSION 

7.1 Summary of Key Findings 

This research examined female entrepreneurship from 2020-

2023, revealing a landscape characterized by both progress 

and persistent challenges. Women's startup activity rates 

increased substantially from 6.1% during 2001-2005 to 10.4% 

during 2021-2023 across 30 countries, demonstrating growing 

entrepreneurial participation. In the United States, women-

owned businesses grew 43.5% faster than men-owned 

businesses between 2019-2022, now comprising 39.2% of all 

firms and contributing $2.1 trillion annually to the economy. 

Despite these gains, the venture capital funding gap remains 

stark with female-founded companies receiving only 2-3% of 

total investments globally. This disparity persists across 

regions and contradicts evidence of women entrepreneurs' 

strong capital efficiency, resilience, and performance 

outcomes. Women generate 78 cents of revenue per dollar 

invested versus 31 cents for men, yet face higher loan denial 

rates, receive lower investment amounts when funded, and 

encounter systematic biases throughout funding processes. 

Beyond capital, women entrepreneurs confront network 

limitations with only 15.4% of venture capital partners being 

women, implicit biases evidenced by 70% of investors 

preferring male-presented identical pitches, work-family 

integration challenges affecting 48% of respondents, and 

digital divides with 45% lacking regular internet access despite 

92% smartphone ownership. Online gender-based violence 

affects 57% of women entrepreneurs, constraining business 

development in digital spaces. 

Regional variations highlight context dependency. Sub-

Saharan Africa shows highest startup rates (15.2%) yet lowest 

funding access (1.5%), reflecting necessity entrepreneurship 

under resource constraints. Europe demonstrates policy 

innovation leadership with quota systems and transparency 

mechanisms. Asia-Pacific exhibits rapid growth (22% increase 
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in 2022) against strong cultural barriers. These patterns 

indicate universal challenges alongside context-specific 

manifestations requiring tailored interventions. 

Digital economy presents dual nature—offering lower entry 

barriers, flexibility, and market access while threatening to 

reproduce offline inequalities through digital divides and 

online harassment. Women who successfully adopt digital 

tools report significant business improvements, with 63% 

linking digital adoption to improved functions and 59% 

reporting increased sales. However, infrastructure gaps, 

affordability constraints, and safety concerns limit many 

women's ability to leverage digital opportunities fully. 

7.2 Implications for Theory and Practice 

Findings underscore the inadequacy of individual-level 

explanations for entrepreneurial gender gaps. Women 

demonstrate strong human capital, business acumen, and 

performance outcomes, yet face systematic disadvantages 

stemming from structural, institutional, and network factors. 

This supports entrepreneurial ecosystem theory emphasizing 

interconnected environmental dimensions rather than 

entrepreneur characteristics as primary determinants of 

outcomes. 

For practice, evidence indicates that comprehensive 

interventions combining multiple support elements produce 

stronger outcomes than single-dimension approaches. Capital 

provision alone, without addressing network access, bias 

reduction, skills development, and ecosystem inclusion, will 

prove insufficient. Effective strategies require coordination 

across investors, policymakers, support organizations, 

educational institutions, and private sector actors to transform 

ecosystem-level conditions. 

The demonstrated effectiveness of quota systems, 

transparency requirements, and targeted programs provides 

policymakers with evidence-based options for intervention. 

However, implementation challenges including political 

resistance, potential gaming, and need for enforcement 

mechanisms require careful design. The finding that female 

venture capital partners invest substantially more in female 

founders highlights the importance of decision-maker 

diversity as structural intervention. 

7.3 Future Directions 

The female entrepreneurship landscape continues evolving 

rapidly. Several trends warrant continued monitoring: the 

junior venture capital pipeline's development and whether the 

33.7% women in junior roles translates to increased partner-

level representation, the scaling of digital entrepreneurship and 

whether infrastructure investments and safety improvements 

enable women's full participation, the effectiveness of 

emerging policy interventions including quota systems and 

gender-lens investing frameworks as they mature and face 

potential rollback pressures, and the impact of broader social 

movements around gender equity on entrepreneurship 

ecosystems. 

Future research should address intersectionality more 

systematically, examining how race, ethnicity, age, class, 

disability, and geography interact with gender to shape 

entrepreneurial experiences. Longitudinal studies tracking 

entrepreneurs over time would enable understanding of 

progression from startup to established business phases and 

factors influencing survival and growth. Rigorous evaluation 

research testing intervention effectiveness using experimental 

or quasi-experimental designs would strengthen evidence base 

for policy and practice. 

7.4 Final Reflections 

The tension between women's increasing entrepreneurial 

participation, demonstrated business performance, and 

stagnant funding access reveals systemic barriers requiring 

structural solutions. Individual women entrepreneurs can and 

do succeed despite obstacles, but relying on exceptional 

individuals to overcome systemic disadvantages perpetuates 

inequity and constrains economic potential. 

The economic imperative for change is clear. The $1.7 trillion 

financing gap represents not only injustice but enormous 

opportunity cost. McKinsey and World Bank projections of 

trillions in GDP gains from entrepreneurial gender parity 

underscore that supporting women entrepreneurs serves 

economic efficiency alongside equity. When half the 

population faces systematic disadvantages in wealth creation, 

entire economies underperform potential. 

Progress over the past two decades from 6.1% to 10.4% 

women's startup rates demonstrates that change is possible. 

However, the slow pace—requiring two decades for a 4.3 

percentage point increase—and persistent funding gap 

stagnation around 2-3% indicate that current change 

trajectories remain inadequate. Accelerating progress requires 

moving beyond awareness and incremental voluntary actions 

to structural interventions with accountability mechanisms. 

The resilience and creativity women entrepreneurs 

demonstrate in building successful businesses despite facing 

disproportionate obstacles suggests the immense potential that 

could be unleashed through equitable resource access and 

inclusive ecosystems. Every barrier removed, bias reduced, 

and opportunity expanded multiplies women's contributions to 

innovation, job creation, economic growth, and social 

transformation. 

Creating entrepreneurial ecosystems where gender neither 

advantages nor disadvantages venture creation represents the 

fundamental challenge and opportunity for policymakers, 

investors, educators, and all stakeholders in entrepreneurial 

development. The evidence compiled in this research provides 

foundation for action toward this vision of entrepreneurial 

gender parity. 
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