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Abstract: Handicraft industry, though a traditional, labor-intensive industry, is gradually accepting the technological shift the
whole world is witnessing. This study reviews the articles published from 1986 - 2022. Literature review conducted presents a
deep understanding of the related topics studied. By analyzing the objectives, findings, future recommendations and limitations
of each paper this review analysis gives insight to the future researchers on the areas which have already been studied or which
have to be studied. The paper would be of utility to the Government, its agencies working for the welfare of artisans, handicraft
artisans and to future researchers.
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Introduction

Since the evolution of mankind, humans have always discovered and invented things for their survival and betterment of life.
Like the discovery of fire enabled man to cook food and provided comfort in winter days. So, the discovery or designing of
various tools and things from a pin to an aircraft or a rocket has empowered man to live a sustainable life. Earlier all the things
were produced by men through their hands and now the technology has gained advancement with perfection of everything so
made things with the aid of it. Though, today there is one sector where the human hand made products are popular and contributing
its role in economy is running, that is the “Handicraft Industry”. "Handicraft are goods predominantly made by hand even though
some tools or machinery may also have been used in the process, such goods are graced with visual appeal in the nature of
ornamentation of in-lay work or some similar work of a substantial nature possesses distinctive features which can be aesthetic,
artistic, ethnic or cultural attached and are amply different from mechanically produced goods of similar utility” (GST Council,
2019). “Handicrafts are items made by hand often with the use of simple tools and are generally artistic and/or traditional in
nature. They include objects of utility and objects of decoration” (Giyar, 2011). From both the definitions taken above, it can be
concluded that handicrafts are those products which are made by hand and they specifically possess a tradition or culture, of a
particular tribe or community or region, carried on from generation to generations. These objects can be both of daily use or a
piece of decoration. As the technology has developed multiple times, it not only affects an individual's life but has also affected
the ways and means of doing business. Although, handicraft industry function on traditional methods but the handmade products
of this industry have reached every corner of the globe now-a-days due to improved and more effective marketing platforms using
modern technology. “Innovation and technology” have affected the handicraft industry -from its making process to its
distribution, both in positive and negative dimension.

This paper is a review analysis of earlier published research papers for the purpose “to study the work already have done and to
establish the further scope of work to be done related to the handicraft industry with respect to commerce and management
discipline”. In this paper, already published 27 papers (mentioned in bibliography), have been analyzed so as to derive the
objectives, findings, recommendations and limitations from them. Furthermore, this paper identifies and classifies the handicraft
industries on the basis of their regions. To provide a subtle and effective understanding of the work done in the handicraft industry
this study includes some tables, diagrams and graphs.
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Review Analysis Methodology:
Obijectives

1. To review the previous studies done by earlier researchers so as to understand the extent of work done and clarify the lacking
areas in their studies.

2. To conduct orderly review and present them in a summarized and legible way.

Data Collection

To attain the above objectives and to establish review procedure, data acquired for only from secondary sources. The papers were
retrieved from Google Scholar. The keywords used for browsing on the Google Scholar were like handicraft industry, handicraft
and commerce, handicraft and marketing and review of literature.

Review procedure

This paper systematically conducts a review analysis of literature based on handicraft industry in three steps:

(1) recognizing the literature (2) review analysis (3) organizing the literature, as suggested by (Sahu A & Deshmukh G.K., 2020).
Step 1: Recognizing the Literature

In the first step the study gathered papers from Google Scholar from the Year 2011 to 2022, which were open access in English
language. And these papers were reviewed during June to August 2023. This step resulted in collection of 27 articles from
different journals related to the handicraft industry.

Step 2: Review Analysis

All the selected 27 articles were scanned in detail in the purview of the objectives stated earlier in this paper. This review analysis
work comprises of various tables and graphs as an important tool.

Step 3: Organizing the Literature

All the 27 articles were chronologically arranged. Tables and graphs are prepared using data given in all articles so as to depict
various analyses in a precise and comprehensive way.

Literature Review

As stated in first objective of this paper to present the scope of work done, the review analysis results in finding and presenting
the related topics of earlier researchers, also identifying and highlighting the handicraft industries those are covered under their
research. Furthermore, an attempt has been made to present a systematic, summarized yet in detail all related important
information. In the analysis it has been found that maximum studies have been carried out on the challenges faced by the artisans
followed by e-commerce. Also, major studies have been conducted on the Indian handicraft industry. A diagram showing the
related topics, the handicraft industry studied, authors' name and year of the study is depicted in the Figure 1.

International Journal Of Novel Research And Development (www.ijnrd.org)

IJNRD2407168 ‘ b667



http://www.ijrti.org/

© 2024 IJNRD | Volume 9, Issue 7 July 2024| ISSN: 2456-4184 | [JNRD.ORG

Teo

P.C., Kii Geat J.L., Mac th )
o ter R ¥ VisualParadigm
CW. 2020 yhan Dr.Pant 5.C. & Dr.Pandey N7 For g
shah A. & Patel R., Vietnam W.A. & Amir Z., M., 2015
Fabeil 2017 Handi ft 2012
N.F, 2019 andicra
Dr.Banerjee P Industry
S. & Nagwani A., 2017 »

Malaysia Ghouse S.M., 2017

. Indian
Handicraft Gujarat \ Handicraft
Chiiatiisnasts Industty o ndicraft Industry
el oo oo
- ndol - P i
Kruja Industry " N Dr.Banerjee
A.D. & Berberi E., 2020 omers 2083 Analysis Challenges of 5 2 / S. & Nagwani A., 2018

Exporters

Ghosal
I. & Prasad B., 2019

/

Process of
Dokra Art

Profile study o
Artisans

" Preference of ||
" Terracotta Art |

y

Consumer

Erdawati A.S., Iindonesia Effect of Factors O

Ratnasarl. o —— Handicraft Mobile Awareness
.T. & others, x Appli 7 Vijayasanthi C. &
2020 pplication Importance of Dr.Baskaran
\ etin g B., 2018

Socio-
Economic

Conditions of
Industry = Artisans
Objectiv\
S Schemes of

Bilal M., Bharti &

Rant <«—— Handicraft
s., 2021

,

jarat i
el conomic Muthu
Ind “m\ <7 Development CGHDB Human K.E. & Dr. Thilakam €., 2021
' AS“:OT Problems in Resource
nalysis <
i’.‘asl:l’a(e! n( o ” Marketing by
2016 Retailers | =
Indian Lo gﬂtarketi_ng HaI:g:znra -
Handicraft S / Impact of T
Industry : Glob‘;lization . Faced by MY
oz f Artisans
M.S., 2019
15aac J. & Shukia
Miller / \ Uttar Pradesh H., 2011 ¢

H.M., Brown E.E., 1985

) Handicraft
Industry

Yadav U.S. & Tripathi

Dr.Rajesv R., 2022
PV, 2014 \
% Bhatt
Dr.Tayal 'su"vas::‘;cé;G Bhat J.A. & Yadav Navaratne T.L. & H.C. & Pant )., 2018
5., Dr.KumarM. & others, Wat.E=. P., 2016 Yang Y., shafi Ratnayake R.M.,
2021 M., Song 2015

X. & vang R,
2018

Figure 1: Cluster Diagram- Showing Authors’ Name, Year of Publications, Research Topics and Handicraft Industries
Studied.
(Source: Prepared by Author)

The literature review is done on various handicraft industries both Indian and foreign. The number of papers reviewed and studied
on foreign handicraft industries is 8 and that on Indian handicraft industries is 19 in numbers. The year wise presentation of this
data is given in Figure 2. Just to provide more clarity, the bifurcation of the industries previously studied (region wise) is presented
in the form of pie chart in the Figure 3. Furthermore, the key findings, recommendations and major limitations of each paper are
presented in a synchronized and systematic form in Table 1.
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Figure 2: Bar Diagram — Number of Paper Reviewed for the Corresponding Year
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Table 1: Summary of the Findings, Recommendations and Limitations of Each Paper
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S nd Author  Objectives of the P:TKey Findings of Author Suggestions of Author Main Limitations found in rev]
1 | Miller HeTo study the econdeOccupational entry is not becaus¢ The paper suggests to develop touje Lack of proper analytical toolg
Brown E.H development apprenticeship or inherently transfg so as to attract more sales for| data analysis also no statis
Centner Southern Appalac| knowledge but creative individ artisans. methods were used for comin
(1986) handicraft industry| would also be equally qualified to yeThe government should impler results.
in this industry. more schemes with wide networ|
eFactors like environment, scenic be| so as to reach to the intere
and tourism are also responsible| individuals for training and
growth of the industry in | development.
geographical area.

2 |Isaac J. eTo analyze  ®Indian handicraft industry is facinreMajor recommendation from @The paper didn’t have any prir
Shukla objectives, scheme tough competition from machine n authors is that for the board data as evidence to verify
(2011) CGHDB. products. strategically improve logistics | schemes, policies and marke

©eTo do a SVeThe training schemes by the board a1 transportation of the products | strategies adopted by CGHDB.
Analysis of In| strengths. crafted.
Handicraft industrye The marketing schemes adopted by
®To find the markq board are beneficial for the artisans.
strategies adopted
CGHDB.

3 | Khan W.AleTo study the markee Prices of handicraft articles are fixee The authors suggest to pro¢e To study the marketing concept

Amir Z. (2( concepts of T craftsman himself, master crafts) customized products to authors could have obta
Pradesh Handi{ dealer and co-operative societies,| competitive advantage and custd primary data from customers s
industry based on | extent of influence of these peopl| delight. to tally the board’s strategies
of marketing. fixing the prices differ from craft to ce Sales tax to be exempted by the { real situation.

°To study e Techniques include demonstrations| government as suggested.
importance exhibitions, samples, premit
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marketing  in | coupons, games and contests, disp
industry. and package inserts.

4 | TanakinjaleTo identify fa¢e Comparability, credibility are signifie The authors suggest to innovatee The sample size was small in
G.H, Sor affecting the useg factors affecting the use of m-applica] message displayed in the m-app § present research, it can be t;
S.L., Hg mobile applicationeSelf- efficiency is an impo] to attain more credibility of custo] more and from different state
R.A. & of Sabah Handi{ determinant for behavioral intentio| with regards to the advertisemen| future researches.

(2013) industry. use the m-application. mobiles.

5 | Kumar DeTo study the probleThe main hurdles of the retailersp The authors recommend to motieSample size of research is
Dr.Rajeev | faced in marketing fluctuations in demand and lack of ¢j young generation to participat{ accurately known.

(2014) Handicraft retailer facilities. retail activity to gear up the handij
Varanasi. industry’s performance.
eMajor factors of having more than
product in retail outlet are occasieGovernment should take prc
increase in sales, motivational factors actions to spread awareness abou|
business type. related schemes, provision
financial assistance, opportunity|
entrepreneurial skills developmer

6 | Dr.Pant S.(eTo study the supThe Nepaliitinerant sellers practice deIt is an immediate need to devje Could have used more sophistic
Dr.Pandey | chain of to-door marketing. new markets apart from the lin| statistical tools for analysis of
(2015) Uttarakhand o Artisans have created SHGs | local market. data.

Handicraft industry cooperative societies with governi
eTo suggest for| agencies.
improvement.

7 | Navaratne @To explore the sge The major economic challenge of th¢e The government should promotee The sample size is too small fo

& Ratnaj economic condif Lankan handicraft industry is the abs{ handicraft industry through run| study.
RM.AK. | and challenges of| of the proper market for its products.| schemes and conducting vare The authors could have done f:
(2015) artisans engaged ire The social challenge before the artisa| programs. analysis.
Sri Lankan Handi( that the residents value the moderne Further it was recommended thai
industry. products more the traditional hand-n industry should adopt modern me
®To find the impaq items. trends and techniques to stan(
these conditions modern markets and world mark|
challenges on then large.

8 | Srivastav Qe To study positive @Indian handicraft items are goog@A framework model shouldjeCould have collected primary
Rawat negative impact | quality although it is getting bette] suggested for development of| from exporters, only secondary
(2016) globalization on In| blending with artisans across the wor industry further. is used.

handicraft. eIndian pottery handicraft is sufferii eCrafts from Chhattisgarh, Gu
o To studies the exy tough competition from the Chi and few other states is

of Indian handi{ pottery industry. considered.

industry in compar

with other countrie

9 | Bhat J.AjeTo analyze the rea@The major hindrances of IneArtisans must not only rely oneFirst hand data not obtained an
Yadav as to why the In| Handicraft Industry are unavailabilif traditional tools and equipment| analytical tools applied.
(2016) handicraft industr| adequate and standardized raw mater also must collaborate with techno

so much promising improper pricing, ineffi¢ and innovation to compete
productive sector| implementation of government sche modern markets.
Indian economy. | and weak channels to urban markets.

10 | Shah A.leTo study how@eThe office of D.CH. (DevelopreThe paper recommends that #Could have used proper varia

Patel R. (2( commerce uplifts| Commissioner Handicraft) provideq artisans should start their owi and tested the relation betv

socio-economic
condition of 1
artisans.

eTo conduct SV
Analysis of adoptic
e-commerce by 1
artisans.

online platform for its e-marketing ¢
products through Central Cot
Industries Emporium.

o Garvi-Gurjari. Mahila e-haat, wo
entrepreneurs, SHGs, NGOs are the 1
prominent platforms for trair

development, and promotion.

commerce websites at indivi
levels; at group level they should
collective e- commerce activities

NGOs and other pri
entrepreneurs.
e Government should sincg

implement schemes and program

dependent and
variables.

e Although, the scope of the pap
that of whole rural India but
Government and non- govt sche

taken is that of only Gujarat go

indepen|
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promotion of Gujarat handij

industry.

11 | Shah A. jeTo study the profile@The artisan’s association with @ To protect the artisan’s interest te Sample size was too small.

Patel R. (2( artisans engaged| membership in any kind of organizg should be a recognized organizg
Gujarat handi| does not impact the income leve| who establishes standardized j
industry. artisan. and quality so as to en

o To study the challefe There is no significant relation bety transparency and fair competition
faced by the artisail awareness and educational levele The paper recommends that althd
Gujrat handi{ artisans and the opportunities offere| there are good and effective sche
industry. the government and other pri and programs run by governmen
platforms through exhibitions and faj it must focus on creating aware

about these schemes amongst artig

12 | Ghouse $eTo Study eThe biggest challenge faced byeThe authors suggest to oleNumber of exporters as respond
(2017) challenges faced by exporters interpreted in this paper i responses from more exporters | could have increased.

exporters of In| lack of proper and adequate subsi diverse industries so as to condy
Handicraft industry provided by the government in aid comparative study about the huj
promotion. in export.
e The second biggest problem in fror
the exporters is that of infrastructure
problems related to market awarenes

13 | Dr.Banerje To study the proceg There are five major steps in dhokr@ The government should help @Based only on secondary
& Nagwan dhokra art. such as, modelling, molding, de-way artisans in adopting technology, s¢ would have yield more ver]
(2017) e To examine casting and finishing. networking, etc. result if primary data was used.

challenges faced bye The problems that the artisans practi® The paper also suggests the nee
artisans practi| this art face are, lack of adequate | advertise the products worlds
dhokra craft | material, lack of working capital, gaj through internet.

Chhattisgarh the marketing channel, also practicing

handicraft industry| art causes depletion in natural resour;

14 | Dr.Banerjeje To study the prefer The study found that 49% of the The study suggested that [#Only college going girls
& Thakur| and familiarity | didn’t knew about the existence respondents’ size could be increg considered for the study and
(2018) Terracotta jew terracotta art. and a comparative study coul( research area was restricted on]

amongst college gleIt was found that 69% of girls are wi] conducted on the various other Raipur, Chhattisgarh.
girls. to adopt terracotta jewelry. forms of Chhattisgarh. eThe statistical tools used in
® Also, the study found that ornamentg paper for analysis were
of terracotta art in Indian outfit descriptive not analytical.
preferred by 51% of the girls and the
preferred in western wear.

15 | Yang Y., SeTo suggest the pol®The paper found that the y¢eThe policies and practices foreLack of enough and befi
M., Song } and  practices | generation of Pakistan is not at| challenges, suggested in the paper statistical data the study is base
Yang R. (2{ overcome interested in learning the traditional| 1. To differentiate between handn empirical and secondary data {

challenges faced by of handicraft also there it is very difff and technology made products.| various literatures.
artisans of Pak] to find a good mentor who will t{ 2. To maintain records and ana
Handicraft Industry them everything from developing a| them.
starting to earn a livelihood through 1 3. To appraise the artisans and |
e Lack of infrastructure leads to increaj ~ creativity.
cost of production. 4.To adopt an appropriate
eThe artisans take loans at high inty between innovation, technology
from private moneylenders which sh  traditional techniques.
inadequacy in raising finance in
industry.

16 | Vijayasantle To analyze the SqeThe paper finds that the handieThe paper recommends for use® The study does not use primary
& Dr.Bask| economic conditio| industry is the second largest indy development of new tools | it is based on previous liters
B. (2018) | Tamil Nadu Handi{ after agriculture. equipment in the industry so as to| reviews and government data.

industry. eThe industry provides for | in further development of industr)

development of standard of living
artisans.

eThe industry advances for techi
know-how to skilled artisans who ex
their products internationally.

eThe paper suggests to create n
market for the industry to raise
living standard of the artisans.
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17 | Bhatt H.CeFactors to rewThe fourteen factors found in the peThe paper suggests to open @The paper uses statistical data
Pant J. (20] challenges faced| were: industry to private entrepreneurs i to analyze the general data
craftsmen. 1. Refinement in resources, eThe paper suggests to a| finding the factors but the rels
o To develop . Intrusion of government in purch information and communicq established between the factors
conceptual model| between the states, technology in marketing. production activities are base(
clearly sB. Conserve natural habitat, secondary data.
relationship  betwd. Innovation in terms of adopting
the factors found| absorbing technology in the indust|
raw mateS. Structural development of econom,
processing, ou6. Enhancing production process
activities. satisfy consumer needs,
7. Expanding the industry to pri
sector,
8. Variation in goods,
9. Distribution channels funded
assisted by government.
10. Appropriate promotion
advertisement
11.Politicking marketing
12.Place reservation (in market)
13. Distribution of goods as sample.
14.1ICT (Information and Communicg
Technology)
°The above stated ol
4,5,7,8,9,10,11,12,13,14,15 stro
affect output of the industry. While,
points 4,5,6,7 strongly affect
production process and 1,2,3,5,7 pq
significantly affect input activities o]
industry.
18 | Oza le Study mark¢e The handicraft industry involves The paper suggests to cieThe paper is based on secon
(2019) importance employment of women artisans. awareness amongst the customer| data therefore it lacks actuality.
concepts in handije Some of marketing problems faceq adopting proper marketing-mix.
industry. artisans are like, under devel@It also recommends to orga
® Also consists a SV infrastructure, small scale productior] marketing networks through su
Analysis of handi chain management.
industry.

19 | Ghosal I.eTo check whee Through the paper it is known that ore The study sees an opportunitye The study is very narrow in tern
Prasad customer awareney portal positively and strongly affect{ increase handicraft indus| area conducted only considering
(2019) a factor responsibl{ promotion motive of the industry { turnover by accelerating the grow| residents of Kolkata.

increasing sales in| reaches to wider public, engd tourism industry.
handicraft industry] marketing flexibility and inn turn h
eTo find out whq increase in profits of customers.
online portal is
important factor
promotion  of
handicraft industry,
20 | Fabeil #To give a detge Through cluster analysis it was founde The paper suggests that the handi@® The paper gives only detailed
(2019) profile of handi{ in Sabah there are 80/210 full | industry has the capacity to attrd descriptive analysis of the sc
artisans of Kota B¢ entrepreneurs earning highest p1 nominal income which is equivq economic conditions of the arti
Sabah, Malaysia s| 55/210 part time professionals ear| to a paid clerical in government| but it lacks to suggest points
to aid governmer| lowest profit and 75/210 part time h| none the less, it is required thaf improving their conditions.
policy formation. | workers enjoying medium profit. government should formm
eIt was curious to find out that the cly strategies for the all-round welfai
earning medium profit is the cly artisans.
exhibiting lowest turnover while
cluster having a medium market sha
earning lowest profit.
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21 | Erdawati 4eTo study the fagelt is concluded that Perceived Rel@@To increase their marketing |e The paper could have used the
Ratnasari | which are respon{ Advantage (PRA) has significant relq exports level the paper suggestl and techniques which are 1
& ot for social-media u§ with Export performance (EP) | formulate policies relating PRA, | advanced.

(2020) Indonesian Handi|{ Marketing performance (MP). and SN factors of social-media. @ As there are more varia
industry. eIt is found that subjective norms (SN involved in the study it is pos:
not affect EP and MP. that there is wide spread
e Perceived Ease of Use (PEU) impact | deviation and in turn resu
EP strongly not MP. decrease in the importance of |
variable.

22 | Kruja A.DeTo explore the effe@The study found that, in sumeThe authors recommend to enabl¢e The authors could have empl(
Berberi tourism in Alba| specially, sales of the handicraft indy new generation with traditi more intensive tests and techniy
(2020) Handicraft  indy increased when the number of to| techniques of handicraft so that | for more specific analysis.

and also see | visitors increased in the region. can with their technolog

challenges facedeThe challenges faced by the arti| competency and knowledge of th

artisans. found in the study are that off, diffi¢ can take the industry to next level
in availability of raw materials, lace Also, the paper recommends
potential and active artisan, lacll regulate the functions of organizaf
knowledge of promotion and e-markq and associations related to
techniques to artisans. handicraft industry.

23 | Teo P.C,eTo study forces [For identifying the external environie The industry must develop a (@The research is based on |
Geat J.L.,| affect the extq PEST Analysis was done. It was f( understanding about the design o] secondary data therefore it is
T.CF. & | environment that the Vietnam handicraft industry| handicraft products including | reliable. No test or statistical 1
C.W. (202( Vietnam  Handij large exporter after Asia. industry should work on the de are applied.

industry. eTo analyze the competition in | software used for making them.
e Also, to examine| Vietnam Handicraft industry, Porter
industries compet| forces model analysis is done which ¢
forces. the industry invites new entrances a|
cost of production is low.

24 | Muthu K.EeTo study the traije The trainings schemes provided arge The major recommendations @ The paper lags in testing whg
Dr. Thila and skill developr both technical work (mould mak authors are that the programs | the schemes are being prog
C.(2021) | schemes for Hu| pattern making, stencils making | schemes should reach to all| implemented by the commiss

Resource product designing) and non-techi artisans even in critical areas and| i.e., it fails to collect the evide
Development work (entrepreneurial s| everyone is benefited with them| from artisans’ side about
Handicraft Industr| development, packaging and expoj these schemes help in raising | schemes and programs.

training, preparation of project ref livelihood.

and documentation etc.).

e There are training programs for trai

and mentors also like produc

management, costing, and econom

commercial and packing intelligence

25 | BilaIM.,BleTo investigate (oIt was found that the source of incle The paper suggested the model @ The findings and suggestions o
& Rani | challenges faced| from handicraft products is not the | Al enabled data analysis at back| paper could have been supporte
(2021) artisans of Jammu| option for earning a living for the arti| then data segmentation, after tha| primary data thrg

Kashmir  Handi{ but they work on seasonal basis as la| products will be moved to phy] questionnaires and in-depth
industry. in farm land also. stores at retail and wholesale level analysis by using statis
eTo suggest aneThe biggest marketing challenge to e-commerce operators at local | techniques.
commerce model| industry in J&K is threat to s( international level.
the handicraft indu| security to both buyer and seller.
eOther marketing challenges faced

lack of motivation in young generatiq

carry out the traditional art, the des

are unable to satisfy consumer needs

26 | Dr.Tayal @To identify @ The factors identified which importge To create awareness amongst artie The study was only relateq
Dr.KumarN development facto] affect the economic growth of| about the schemes, sites etc. by Haryana  only, the aut
Dr.Sharma| the Haryana handi{ Haryana industry are: government for promotion of | recommend that a comparg
Dr.Kumar | industry that enl. Effectiveness of administration. | products like GeM, Local | study of differed states coulc
Dr.Kumar | economic growth. 2. Proper implementation of Employr handmade. done.

(2021) schemes. e Providing good working conditi

B.
4.

Seller and consumer relationship.
Qualitied product.

investing in after sales services
good behavior of shopkeeper
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5. Adequate financial assistance. customers during the sales
6. Consumer satisfaction and delight.| increase customer satisfaction.

27 | Yadav U.SeTo study le During pandemic ODOP scheme ena@The  author ~ recommends |#The authors could have ado|
Tripathi Handicraft the women of Uttar Pradesh to eal conducting brainstorming session| more exhaustive tests and statis
(2022) ODOP’s impact | livelihood and help them to dev| commercialization and branding { tools for data analysis.

tribal and rural pe| entrepreneurship skills. products. e The authors could have colle

also suggests stratge The ODOP scheme impacted the artie There should be workshops| some more data depicting
for development| in developing more their entreprene] integrate technology and produq artisans’ point of view on the im)
industry. skills, packing and branding the prod| methods. of ODOP scheme.

using the technology for marketing
advertising their products.

(Source: Prepared by Author)

Inference from the Review

The Present scenario can be named as race of information and technology, and due to continuous invention and discovery, the
technological advancements have reached to their next level, with better machinery, production process and techniques
consequently leading to qualitied, customized and fast delivered goods. However, in this race somehow the goods which are
handmade, Handicraft or hand crafted, are left behind in terms of quality, production, utility and also delivery. When, reviewing
the above scholarly articles concerned to handicraft industry it is found that the handicraft industry, although based on traditional
ways of working, is trying to upgrade itself by joining hands with technology and innovation. And in this process the artisans
generally from the backward background find it hard to accustom themselves with technology and apply it in combination with
their art on a daily basis. However, the artisans all over the globe are on the path of adopting this change gradually. The
organizations formed by Government for handicraft industries have also aid their artisans in coping up with different business
challenges such as production, promotion, training and development, distribution, finance, innovation and joining hands with
technology by implementing various schemes and policies for the sustainable development of industry. In all it can be implied
that the industry is in its evolutionary and growth phase which is supported by both private and government entities.

Conclusion

Through this review analysis we have tried to summarize the related areas in which different handicraft industries have been
studied. Most of the studies were based on secondary data, however, studies from primary data have also been considered. From
the review it is found that the Indian handicraft industry is in a competitive advantage from the rest of the industries after China.
The Government formed organizations for various handicraft industries are also working to preserve the traditional heritage of
that region. Also, in the review it has been established that for the marketing of products the artisans are using varied e-commerce-
based platforms. In some of the papers reviewed above, conceptual models have been suggested by the authors for production,
distribution and promotion of the handicraft products, while other papers constitute factors to reduce the challenges faced by
craftsmen. Additionally, a few studies above provide measures to improve the socio-economic conditions and to raise the standard
of living of the artisans. Finally, it can be said that this review gives a detailed insight on the matters studied on varied handicraft
industry and factors, ways and areas for its improvement which may be helpful to Government, related Governing boards and
future researchers.

Limitation and Future Research Scope

This review paper considers 27 papers from open sources; however, in future review analysis can also be done of the papers
which are from reserved sources. This review analysis is done without help of any kind of software. The review paper is based
on analyzing the papers individually by the researcher and developing the graphs and tables using primary tools of MS Office
and an online tool specifically for a cluster diagram. In future the review analysis can also be done using various software like
VOS viewer, Biblioshiny etc. This review paper only considers the old papers on handicraft industry; it fails to include thesis
related to handicrafts which can also be included in future studies.
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