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Abstract 

Social media are new media that have molded how people reflect on issues, deliberate, express themselves on how 

the modern society functions. They are media that facilitate persons of different origins and locations to exchange 

thoughts, link up with people. They are effective communication tools that drive advocacy, mobilize support for or 

against a cause, and where people source for counsel, news, guidance and information. Social media have also been 

abused in a number of ways by consumers and users in creating panic, fright, disturbance of civic peace and 

disseminating falsehood, entrenching deceptive and unsubstantiated propaganda amongst individuals in the society. 

The peaceful co-existence amongst different ethnic groups of Nigeria at one time or the other have been threatened 

and made vulnerable because of misuse of social media by the citizenry. The paper, therefore, attempts to examine 

different means social media communication can be used to deepen national integration. In addressing the challenges 

of national integration and harmony among heterogeneous groups in Nigeria, and for active input on issues of 

collective interest by the citizens, social media can be used as a tools for social bonding among Nigerians when 

confronted with disputes which threaten the peace and security of lives and property of the citizenry and to forestall 
national disintegration. This paper suggests that social media should be employed in realizing socio-political, cultural, 

economic and religious integration, and, therefore, proposes that government should be serious in punishing offenders 

of hate speech at all levels and impose reasonable monetary fines on fake news propagandists to avoid national 

disaffection.  

Keywords: Social Media, National Integration and Social Harmony. 

 

  

http://www.ijrti.org/


© 2024 IJNRD | Volume 9, Issue 3 March 2024| ISSN: 2456-4184 | IJNRD.ORG 

  

IJNRD2403049 International Journal of Novel Research and Development (www.ijnrd.org) 
 

 

a438 
c438 

Introduction 

In 1978, Nicholas Negroponte, a professor at the Massachusetts Institute of Technology (MIT) propounded the theory 

of digital convergence – a process whereby various media were beginning to interact and exchange data and content 

through the use of computers. According to Uwakwe (2010), Negroponte envisaged that by the year 2000, “all the 

segments of the media would overlap and that this combination of media industries would create a new type of 

communication” (p.147). This new type of communication has been called different names such as Digital Media or 

New Media to distinguish it from the traditional old media such as radio, TV, telephone, newspaper, magazine, books 

and films. Digitization is the process whereby information utilized by the computer is broken down into codes of 

zeros and ones. Digitization and miniaturization has transferred many of the properties of the computer to the 

cellphone hand set which now enable it to undertake multiple tasks such as serving as television hand set, radio hand 

set, telephone hand set, calculator, film screen, photographic camera, etc. The invention of the internet by Tim Berners 

Lee in 1989 brought about digital convergence and the birth of digital media or new media as some may choose to 

call them. Social media on the other hand are platforms accessible through digital mobile applications (mobile apps) 

which we downloaded to enable us belong to communication platforms such as Facebook, WhatsApp, Twitter, 

Threads, YouTube, Tik Tok, Instagram, Snapchats, Opera News, etc. As a result of loss of faith in traditional media 

platforms, many people around the world are now depending on social media as sources of information and 

disinformation in form of fake news. 

Theoretical Basis of Social Media 

Technological Determinism Theory (TDT) by Marshall McLuhan expressly claims that media technology reforms 

how human beings in the society think, react, behave and how the society functions as it shift away from one 

technological era to another. Hence, the accessible technology dictates how media information is produced and 

consumed. Technology permits those who are on the internet to have boundless access to information streams that 

enhance their knowledge, which is capable of positively or negatively influencing their actions and activities. Social 

media are communicative technologies that enable the formation and distribution of information, through virtual 

communities and networks (Kietzmann & Hermkens, 2011). The word “social” in respect to media communication 

argues that platforms are user-centric and allow collective activities of dealings. As a result, social media is viewed 

as online enhancers of “human networks-webs of individuals who enhance social connectivity” (Dijck, 2013). 

Basically, social media communication channels vary from traditional media channels. They are platforms that run 

in a dialogic broadcast structure which is described as many sources of output to many receivers whereas traditional 

media outlets function under a mono-logic broadcast model which represents one source point of output to many 

receivers. Meanwhile, Agichtein, et al. (2008) and Tao et al. (2016) added extra differences between the two types of 

media categories to include “quality, reach, frequency, usability, relevancy, and permanence.” Hence there must be 

a proper planned strategy to apply the effectiveness of social media in national integration. Social media comprise of 

all the social network websites such as Facebook, YouTube, Instagram, Twitter, Tiktok, Linkedln, Snapchat, 
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Pinterest, Telegram, Quora Digest, Wikipedia, WeChat, Reddit, Google +, NextDoor, Blogs, and many others, that 

perform significant role in manipulating human’s consciousness that can either alter or engineer national integration. 

Social media communication has made it possible for individuals with shared concerns to collaborate and team up to 

realize a similar goal, and in so doing, foster resourcefulness, overcome communication hurdles and generate 

numerous opportunities for those whose voices and philosophies are not meant to be heard.  

  The word integration is simply a process of fitting into an existing system or structure for a harmonious co-

existence. To target a national integration, the citizens within each community of associations, states, amalgamating 

units of ethnic components of a country must strive to be nationalistic in thinking, in words and actions. To project 

social integration, citizens must obey the laws of the land and instituted authorities or political and administrative 

powers of the government in place. Therefore, national integration is the amalgamation or coming together of various 

ethnic groups, religious sects and others to become one indivisible entity. As a result, social media communication 

can play a vital role in national integration because it gives users and operators quick access to connecting with the 

most active and most susceptible sets of age brackets of the society, and with right messages it can trigger positive 

change in behaviour, conduct and action. This is because it is easier, stress-free, cost effective, and limitless of 

geographical location, culture and barriers, to contact, engage and interact with digital natives, using their social 

media handles than any other form of media. 

  Regrettably, our national harmony and co-existence are endangered as a result of the impact of fake news, 

negative social media communication and unpatriotic leadership styles that encourages nepotism and favouritism in 

governance. This has broken down public trust, love for the nation, self-actualization and self-control. The tendency 

now is to think freely and irrationally, and naively evaluate issues by engaging with any group that uploads awkward, 

distorted and perverse messages and information that gratify their yearnings without consciously weighing its 

consequences and resultant damages on national integration. It has made room for mischievous and reckless 

individuals to swindle, falsify, and upset others in several ways, championed acrimony, resentment, character 

assassination, or campaign of calumny, including death threats. 

  The nation is currently fragmented and polarized along ethnic, political and religious lines that require healing. 

Currently in Nigeria, social media have persistently shown hegemony in social mobilization and the capacity to create 

solidarity or team spirit for Nigeria, nurture social harmony and national integration across the six geo-political zones. 

This paper, therefore, articulates the gains of social media communication which includes bringing everyone from 

diverse cultures and social backgrounds together in amity and harmony to foster national integration and co-existence. 

In contemporary society where social media channels have become  primary sources of news for many people across 

the country, communities, regions and states, there is need to maintain positive relationships through effective 

communication stratagems. This consist of building trust among different ethnic groups by promoting cultural 

exchange, religious tolerance, emphasizing shared cultural values and interests, and addressing issues that may cause 

national disintegration. 
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History of the Social Media 

According to Kaplan (2012), the ARPANET was the first technology that midwifed what is now known as internet, 

which started to experiment its workability since 1967. The experimentation became somewhat appreciable by late 

1970s when exchange of ideas and business content could happen, using communication gadgets as it was proven by 

"netiquette" or Network Etiquette which was a computer reporting note book of MIT’s Artificial Intelligent 

Laboratory (AIL) record keeping. Kaplan also stated that in 1974, Vint-Cerf Yogen Dalal and Carl Sunshine wrote 

the first internet control programme, used by ARPANET known as RFC 675 Transmission Control Protocol (TCP) 

that fully metamorphosed into Internet Protocol. The TCP that was written then became the backbone of “Usenet”, a 

brain child of Tom Truscott and Jim Ellis in 1979 at North Carolina University and Duke University. Consequently, 

“Compuserve”, “Prodigy”, and “AOL” electronic companies were the first to embrace Internet and totally moved to 

become an Internet based companies in the 1990s. However, the Internet usage went viral at the advent of the World 

Wide Web (WWW), which Tim Berners-Lee generated by incorporating hypertext or digital text software with the 

Internet. This signalled the commencement of the modern age of socialized communication, functioning together 

with Web 2.0. The steadfastness of digital imaging and semiconductor image sensor technologies accelerated the 

broadening and rise of social media communications (Ghosh 2011).  

  In 1997, Six Degrees.com created by Andrew Weinreich was the first known social media site that presented 

all the features we have today as social media and followed by GeoCities.com and Classmates.com (Ngak 2011). 

More importantly, Web 2.0 is a very interactive and user friendly participatory two-way information stream. It is 

robust enough to accommodate several online social dialogues at the same time from different users. This differs 

from Web 1.0 where users were restricted to viewing content in an inactive way. That is to say the users were only 

consumers and they do not contribute to discussions. Therefore, Web 2.0 is a social web while Web 1.0 is a static 

web.  The future is looking towards Web 3.0 where the internet concentration is on decentralized blockchain and 

open protocols of ledger systems presently operating the crypto-currency technology. In this web, online users will 

have full control over websites. It will certainly symbolize a switch from big establishments controlling content on 

the internet to individual inventors and consumers circulating content and relating through decentralized websites. 

‘Helium’ is one example of Web 3.0 which is a cloud wireless network. 

  Remarkably, social media was originally created to connect family members, friends at school and colleagues 

at work places, to allow users to upload personal profile information and documents to the net. It was meant to be 

used to help digitally connect with people they did not know that are far off. Currently, messages, political 

information, security information and other vital national data are exchanged from one corner of the country to 

another, seamlessly with the help of social media communication devices. So far the deeper essence of social media 

is to aid in expressing and bringing to light all forms of oppression, tyranny, abuses and injustices that citizens go 

through; it backs every oppressed or abused person or group to speak up for their human rights and fight against 

vindictiveness and violence openly. If the citizens can keep using social media platforms aright it will create more 
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awareness on national issues that are unresolved because it is bridging gap between the people and the established 

authorities. 

  Some of the ways social media communication can advocate for and sustain harmony and national integration 

is by creating and circulating creative messages and contents about the nation and her leaders. Social media can set 

positive agenda for good governance using drama, skits, documentaries and animated images in accordance with 

government policies. We can create a game or contest where anyone who promotes a piece of advocacy and good 

governance content with the highest views and followership is rewarded with a national honour’s award or cash 

prizes. Social media can help promote the analysis of government policy statements from constructive perspectives 

and not from the political party’s point of views, engaging them on social media to explain the silent grey areas of 

the policy statements by providing feedbacks from the grassroots within one’s locality. It is important to always join 

social advocacy campaigns on social media that promotes engagements that pursue the implementation of rule of 

law, initiate and work towards getting a law to protect the rights of the minorities, indigent people and the defense of 

civil society’s right. Therefore, social media advocacy is a run through process that deliberately solicits from the 

countrymen, civil society groups, influencers and statesmen to become social media advocates in order to stand for 

her people and the nation in time of crises and challenges because advocacy seek to make sure that all citizens in the 

society are able to enjoy equal treatment, their voices heard on matters that are necessary to them and their views and 

aspirations are sincerely taken into consideration in the formulation of government policies. 

The Important Elements of National Integration 

The underlisted are the components that guarantee that a society can be at peace and function effectively. If any of 

these constituents are in less supply or neglected to be attended to, then the nation, region, state, council and units 

within that society will experience political polarization, ethnic marginalization and complete economic alienation, 

which in turn will produce a failed state and disintegration of a country. They are: 

 Electoral processes or democracy (Party organs, Legislative organs and Executive arm). 

 Fundamental human rights and duties- freedom of expression and movement (Civil society groups, Agencies 

of government or law enforcement and media)  

 The judicial systems or the integrated justice organs (Customary, High, Appeal and Supreme Courts) 

 Secularism- freedom of worship and association, Common national emblems/anthem and National festivals- 

both tribal and ethnic festivals (New Yam festivals) 

 

Social Media Communication and Political Harmony 

Social media can influence political activities or democracy in any nation of the world. The relationship between 

social media and political system is felt as social network sites like Facebook, Instagram and Twitter are strong 

mobilizer of audience and have the tenacity to alter civic engagement and consequently takeover political processes 

by winning over individuals towards an intended way of thinking. The government and her agencies can exploit the 
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mileage and large volume of social activities inherent in social media to educate and to pass on their ideas, opinions 

and policies to the public, interact with citizenry, push for national participation in governance. Social media can 

equally help government to investigate and monitor public opinion in order to carry out human friendly policies. 

  In the area of administration of justice, the government can effectively engage social media channels to do 

proper investigation in crime related matters and equally in the enforcement of the law and order. It has been deployed 

in several sensitive areas of concerns like aiding the police in finding lost items, missing persons and in publicizing 

the events of law enforcement agents. The Nigeria police now has an app for crime control. Every police command 

has an active official social media handle. On the positive side, secret pictures and video footages of police callousness 

and assault on civilians that were uploaded on social media have enabled the government to unveil and identify those 

corrupt police officers behind the misconduct and they have been punished accordingly. Presently, the Department 

of Homeland Security of USA uses social media activities of individuals to influence visa approvals or rejection after 

going through their social media engagement portal so as to ascertain the person’s tolerance for violence and 

criminality. Therefore, as part of national integration strategy, citizens are encouraged to report accurate security 

challenges within their domains using their social media communication channels to help the government and security 

agencies tackle security issues in our environment. 

  Government can involve social media for image laundry so as to improve her reputation level. Some years 

back a former Minister of Information and Culture Late Prof. Mrs. Dora Akunyili tried to rebrand Nigeria with the 

slogan “Good People, Good Nation” but it did not achieve much due to wrong media approach applied. Social media 

with high traffic of users were not carried along and they concentrated all their efforts on traditional national media 

channels. Again during the military era in Nigeria, the then head of state General Sanni Abacha ran a campaign of 

image laundering using documentary reports titled “Not in Our Character” which was championed by NTA and Dr. 

Walter Ofonagoro, was then Minister of Information and Culture, and part of the mantra then was “if you see 

something, say something”. This made impact in telling the world that Nigeria and Nigerians are not as bad as the 

world sees us. In this era, we can do better for our nation using our skills in multimedia to rebrand our nation and 

integrate everybody towards a common goal of nation building. In this regard, information updates on social media 

of the spokespersons of the Presidents and Governors will go a long way to healing the nation. This will help the 

citizens to stay informed on events happening across the states and local council areas. In contradistinction to 

traditional electronic and print media, social media lets everyone deliver information accurately by presenting the 

real picture, without being censored by regulatory agencies.  

  Social media in recent times has united and integrated the nation by building communities where people from 

all works of life and diverse cultural beliefs are linked under a platform to exchange ideas and friendship thereby 

inspiring togetherness and sharing personal experiences of their various lifestyles which facilitates communal 

development. These virtual communities assemble common ideas, businesses and sports for general participation of 

individual groups. For instance, through social media there was a gathering of dog owner’s exhibition in the city of 

Port Harcourt, Rivers State at Government Park opposite Air force base gate in Aba road. It was a well-attended one 
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day event and it was socially circulated on the social media handles, thereby, building friendships among dog owners 

in the state. They equally had fun, exchanged gifts and contacts. There was also a business event that was created 

using social media virtual community titled “Bole Festival” which brought together different bole sellers across the 

South-South region under one roof. This brought food lovers into a community of food bloggers that is growing 

rapidly in our society.  In a number of ways, as these social communities are created, tremendous stress relief is built 

amongst the people undergoing one emotional depression or the other. There are several comedy sites that can serve 

as a tonic to some persons battling depression and seclusion by generating a feeling of excitement and happiness as 

these communities can invoke a livelier aura while facilitating healthy relationships with others.  

  It is possible to achieve political harmony in the country via social media channels provided such discourse 

is championed with appropriate use of language, which means the users should apply proper communicative 

competence. There is the need to checkmate destructive and inappropriate use of language on the social media. 

Therefore, communication competence discusses the propensity of a user of language to handle language in such a 

way that it will not initiate negative reactions from the audience. This comprises the effective usage of language to 

accomplish peace and reduce pressures where needed, hence it is important for every social media user to know the 

different communicative stratagems to voice what one needs to say at the right time and to the right audience. 

  National integration revolves around respect for different value systems in the country and social media has 

encouraged cultural exchange and inter-cultural communication among the youths as different handles of information 

platforms carry along with it cultural thinking and exhibition styles to the consumers, thereby strengthening bond of 

love and harmony within the nation. Obviously, social media has enabled teenagers to get acquainted with the lifestyle 

of other users from different backgrounds, help them to learn some serious practical skills as they participate in 

community cultural activities online. The application of social media communication for national integration should 

focus extensively on community building and bonding rather than allowing divisive comments to flow in the social 

media space that initiates conflicts. Here, the usefulness of mobile devices can be of reasonable advantage in 

circulating messages of love, oneness and social bonding. 

Social Media Communication and National Economic Integration 

Universally, social media has become a marketplace where we shop for ideas, opportunities, innovations and 

creativity, hence, economic integration is possible. The national economic status is not looking up well for the masses; 

people have resorted to taking up arms against the state. Today, hostility, criminality and disaffection is the order of 

the day in the country, and if this is allowed to persist, it can lead the country to becoming a failed state. It is for this 

reason that media communicators, such as members of the Institute of Mass Communication and Information 

Management of Nigeria should strongly advocate for refocusing the use of social media towards the development of 

sustainable national economy because there is co-relationship between balanced economy and national integration 

and vice versa. Alibaba, Jumia, Amazon, eBay, Konga, Jadopad, AliExpress, Spar Nigeria, Jiji, Supermart, 

Takealot.com, Makro.co.za, Gumtree.co.za and others, are digital media inspired businesses that have defiled ethnic 
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conflicts, religious clashes, cultural and political restrictions to enrich individual and corporate players. These virtual 

shops have added to the growth of economies globally because through them goods and services are marketed, 

promoted and sold. Exploiting the reach and popularity of social media platforms for economic gains will provide 

opportunity for individual startups to commence businesses on a small scale, nurture their entrepreneurial abilities 

and become employer of labour, thereby reducing unemployment and tension in the country. As an alternative to 

spending so much time trying to impress friends on social media in order to boost self-esteems or self-respect, internet 

users can boost their business skills and engage themselves on virtual businesses that will generate income for them 

and the nation.  

Social Media Communication Platforms and Religious Tolerance 

Social media communication has advanced the cause of Christianity and Islam in our country in various ways, first, 

in achieving their mission and objectives in soul winning and popularity. Therefore, it is high time to use them to 

collaborate with government in national integration and bonding. Leaders of the various religions should explain to 

their members on the need to respect each other’s religion as they comment or respond to issues on social media. The 

memories of conflicts and clashes between Christians and Muslims still linger in the hearts of Nigerians as a result 

of comments made on social media. Users should avoid insightful posts that are capable of creating religious unrest, 

instead they should consciously analyze issues, eliminate portions of bias before making comments and placing 

photos on social media platforms. If this is done, it will boost religious integration and to curb religious intolerance 

in Nigeria.  

  In Nigeria, African traditional religion, Islam and Christianity had always lived together from time 

immemorial without clashes as it is now, regardless of their different ideologies. If clashes are allowed to continue 

we might wakeup to see a fragmented nation. It is rather unfortunate and demoralizing the way members of these 

religious groups use social media to condemn each other, thereby inputting bad blood among followers. Social media 

have actually played central role in helping members of different religious sects to connect and interact with each 

other beyond their regular worship centres. Connecting with people of the same religious belief amplifies religious 

inclusiveness and it makes religious events more interesting, so social media can also be used to connect all religious 

sects by preaching tolerance, peace and inclusiveness. For instance, some Islamic clerics have used social media to 

brainwash their members on how members of other religions are infidels, therefore they should not be related with. 

The killing of Miss Deborah in Sokoto for posting something that was termed blasphemous is one among too many 

of a kind of extremist reaction arising from indoctrination of members against other sects. Also recently, social media 

was agog due to comments made by Pastor Ibiyomie, the leader of Salvation Ministries concerning Celestial Church 

of Christ and White Garment Churches in his church, bloggers brought it up to social media which created some kind 

of negative reactions and misunderstanding between the clerics. It is therefore imperative to deploy the use of social 

media towards religious co-existence and national integration. 

Social Media Communication and Cultural Integration 
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The significance of cross-cultural communication in national development and integration using social media 

effectively and professionally can be seen in many national conflicts arising from confusion or miscommunications 

between spokespersons of different bodies from diverse interest groups of ethnicities that make up Nigeria. For 

instance, the Ohaneze Ndi Igbo are always at dagger drawn with the Arewa Youth leaders in the North. The same 

issues of ethnic intolerance stimulate attack on the Afenifere group in Yoruba land. There were many occasions where 

miscommunication led to tensions between the various ethnic groups in Nigeria, therefore effective cross-cultural 

communication needs an appreciation of cultural differences and the propensity to adjust one's communication style 

to accommodate each other’s belief and values because different cultures have diverse norms and values in terms of 

communication and understanding, and what may be seen as appropriate in one culture may not be tolerable in 

another. 

  Important feature of cross-cultural communication in national integration is language of discourse. In using 

social media, users should know how to apply the right language when addressing issues pertaining to other ethnic 

groups because to communicate effectively with people from different ethnic groups, the choice of words can go a 

long way in healing injuries and it requires linguistic adeptness and full knowledge of cultural tenets and values to 

avoid offence. Therefore, cultural sensitivity and understanding are indispensible elements of national integration. 

Cultural sensitivity denotes the ability to understand and to value various cultures, whereas cultural understanding 

speaks of detailed knowledge of other cultures. Cultural sensitivity and understanding are fundamental for national 

integration because they help social media communicators to communicate excellently with people from different 

cultures. National integration and harmony are complex processes in a polarized country like Nigeria with various 

ethnic interest and values, but it is achievable as it involves various stages, such as careful negotiation, mediation and 

systematic dialogue. In each of the stages, the use of social media campaign is pivotal in guaranteeing successful 

outcomes. For instance, social media users need to be aware of existing different cultural norms and values when 

creating contents to persuade support for national integration. Such awareness assists to avoid misinterpretations that 

can lead to clashes because when citizens are obligated to respect each other’s cultures by recognizing their customs 

and traditions, they create an atmosphere where trust and love can thrive. Furthermore, communication abilities and 

cultural sensitivity involves an understanding of diversity in all its forms which include ethnicity, religion, gender 

identity, social status, sexual orientation and others. 

  Social media communicators who recognize full cultural sensitivity and understanding in information sharing 

can communicate creditably with people from different cultural backgrounds, build trust, appreciate multiculturalism 

and also help in integrating every part of the country into one indivisible nation. As the society continues to be more 

interconnected through technological advancements, cultural sensitivity and understanding will remain a focal point 

in securing national integration. Most importantly, communication approaches should vary across different cultural 

perspectives. As a result, it is necessary to familiarize and adapt to communication styles to suit the cultural context 

we find ourselves. By using appropriate language and expressions on social media people will become sensitive on 

the need for tolerance in a multiethnic and multicultural society such as ours. 
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Conclusion 

In conclusion, the social media of the various new media platforms are strong forces that can integrates people of 

different religious, economic, political, cultural and social backgrounds together for a common good. It has enabled 

the society to build affiliations, share ideas, challenges and lay hold of best practices in every sector. This phenomenon 

to a large extent profited the human race positively and can also cause havoc and national disintegration because of 

ill use. Nigeria is distinctive and her asset and greatness lie in harnessing the diversity of her people. The main duties 

of government are to preserve lives and maintain cordial relationships among different ethnic nationalities in Nigeria. 

These objectives of government are under threats of late due to unfair use of social media communication. This is the 

time to refocus the use of social media to channel our people towards realization of political, economic, cultural and 

religious harmony and consciously build ties and relationships across different nationalities in all spheres of our 

society to boost national integration and harmony. As we carry on to traverse this changing and ever involving social 

media landscape, it is important to remain cautious about the negative impact of social media on our society while 

embracing its potential for positive change that can lead to national integration. Social media communicators, 

bloggers and all users of social networks should not be driven by self-interest, primordial considerations and ethno-

religious inclinations; rather they should remain devoid of sentiments, pecuniary considerations but steadily focus on 

the need to project the policy of national integration. 

Recommendations 

In order to avoid mismanagement of social media, which may cause disorder and national dispute among the ethnic 

groups in Nigeria, the following recommendations are suggested as thus:  

 Government should be serious in punishing offenders of hate speech at all levels and should set up a 

supervisory team that will help check-mate the post and comments on social media to contend with 

broadcasting of inflammatory messages and anti-security messages that can create fear and tension on other 

users of social media which can lead to national breakdown of law and order. 

 Appropriation or reasonable monetary fines should be imposed on fake news propagandists to avoid national 

disintegration and fragmentation. 

 The government should strengthen the Cyber Crimes Bill of 2015 and to ensure that it is passed into law.  

 The government should engage social media influencers to begin to do more advocacy for the nation and to 

encourage the youths by openly rewarding those that post positive contents about Nigeria with national awards 

and cash benefits.  

 The government should restructure the operations of National Orientation Agency (NOA) so as to inspire 

citizens to learn languages, consume foods and identify with the traditional wears of one another and promote 

inter-ethnic marriages among different ethnic groups in the country. 

 The government, through the Ministry of Information and Culture should create a social media integration 

plan in order to effectively interface with the digital natives regularly while encouraging the digital immigrants 

to be socially active online so as to provide virtual community mentorship because social media integration 
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will assist to promote government policies and increases awareness of government events and development 

projects.  

References 

Agichtein, E. ; Castillo, C.; Donato, D; Gionis, A. & Mishne, G. (2008). Finding high-quality content in social media; 

Proceedings of the 2008 international conference on web search and data mining; pp. 183-193  

Dijck, J. V. (2013). The culture of connectivity: A critical history of social media. Oxford University Press. ISBN 

978-0-19-997079-7 

Ghosh, R. (2011). Entropy-based classification of 'retweeting' activity on Twitter; www.arXiv:1106.0346 

Kaplan, A. M. (2012). If you love something, let it go mobile: Mobile marketing and mobile social media 4x4; 

Business Horizons Vol. 55 Issue 2, pp. 129-139. doi:10.1016/j.bushor.2011.10.009. 

Kietzmann, J. H. & Hermkens, K. (2011). Social media get serious: Understanding the functional building blocks of 

social media. Business Horizons, Vol. 54, Issue 3; pp. 241–251 doi:10.1016/j.bushor.2011.01.005. S2CID 

51682132 

Ngak, C. (2011). Then and now: A history of social networking sites; Retrieved January26, 2018 from CBS News  

Tao, X. ; Huang, W.; Mu, X. & Xie, H. (2016). Special issue on knowledge management of web social media. Lingnan 

Scholars, Web Intelligence, Vol.14, Issue 4; pp. 273–274. Doi: 10.3233/WEB-160343 

Uwakwe, O. (2010). Introduction to mass communication in the digital age (print-radio-tv-film-internet-industry-

effects). Owerri: Base 5 Books Ltd. 

 

 

http://www.ijrti.org/

